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Abstract 

Accounting information systems (AISs) have become indispensable enterprise management tools, 

serving as a vital resource for promoting administrative and financial processes, facilitating 

decision-making, and improving overall performance. Apart from business, AISs can also be 

developed as zakat for sharia. In this regard, AIS plays a role in calculating zakat, making zakat 

payment decisions, and assisting managers in zakat allocation. This function is very beneficial for 

business actors, especially MSME actors. The existence of AISs can make it easier for MSMEs to 

manage their revenue and zakat. So, MSMEs need to be able to adopt AISs. Unfortunately, research 

regarding the acceptability of AIS adoption for MSMEs has not yet been conducted. Therefore, this 

research examines the factors of acceptance of AISs by e-commerce actors from MSMEs. By using 

the elements in the Technology Acceptance Model (TAM), such as Perceived ease of use (PEU) and 

perceived usefulness (PU) through quantitative methods and Partial Least Square Structural 

Equation Model (PLS-SEM) analysis, the results of data analysis in this study show that the 

influence of PEU and PU on IUAISs is positive and significant. This shows that IUAISs are 
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influenced by two main variables from TAM (PEU and PU). Based on the results, this study 

implies that MSMEs that successfully adopt Accounting Information Systems (AISs) for revenue 

and zakat management can improve their administrative and financial efficiency, emphasizing the 

importance of understanding the factors influencing AIS acceptance among MSMEs. 

Keywords: Accounting Information Systems, Perceived Ease Of Use, Perceived Usefulness, 

Technology Acceptance Model, Zakat 

 

1. Introduction  

Over the past few years, significant developments in information systems (IS) have 

been made, and their impact on business has been significant. In this era, business people 

have extensively used information technology, especially Accounting Information Systems 

(AISs), to automate various business processes. Through the implementation of AISs, 

business actors, including MSMEs, can increase their operational efficiency, improve the 

accuracy and speed of financial reporting, and enable faster and more precise decision-

making (Saad, 2023), especially in developed countries (A. et al., 2024). Therefore, it is 

hardly surprising that companies have been using AISs to improve organizational 

performance (Lutfi, 2023). 

Nurhayati et al. (2023) define AISs as an Accounting Information System that 

utilizes technology and computer-based information resources. An AISs is often a 

computer-based method used with information technology resources to monitor 

accounting operations (Trigo et al., 2016). The main goal is to monitor, track, and produce 

reports regarding various accounting activities within the organization. By using AISs, 

organizations can improve management control effectiveness (Al-Hattami & Kabra, 2024), 

manage all financial transactions, record accounting records, and prepare accurate and 

reliable financial reports efficiently and effectively (Nurhayati et al., 2023). AISs play a 

vital role in maintaining smooth operations and the success of an organization. 

Furthermore, AISs have become indispensable enterprise management tools, serving as a 

vital resource for promoting administrative and financial processes, facilitating decision-

making, and improving overall performance (Alrfai et al., 2023). As a result, through AISs, 

organizations can achieve better integration between various parts and business units, 

coordinate activities efficiently, and control business processes more effectively (Al-

Okaily, 2022; Alshira’h et al., 2021; Papiorek & Hiebl, 2023). 

Apart from business purposes, AISs can also be developed for sharia purposes in 

the form of zakat (Musa et al., 2022; Nurhayati et al., 2022; Oktaroza & Halimatusadiah, 

2020; Sari, 2023). In this regard, AIS functions and plays a role in calculating zakat (Satia 

Nugraha & Saenudin, 2013), making zakat payment decisions (Iskandar et al., 2019), and 

also assisting managers in zakat allocation (Winarto & Annisa, 2020). This function is very 

beneficial for business actors, especially MSME business actors. In the current digital era, 
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MSMEs are helped by E-commerce to boost business performance (Martini et al., 2023), 

increase sales (Salah & Ayyash, 2024) and revenue (Saridakis et al., 2018). Of course, the 

existence of AIS can make it easier for MSMEs to manage their revenue and zakat. So, 

MSMEs need to be able to adopt AISs (Al-Hattami & Kabra, 2024). 

However, within the context of developing nations, it has been acknowledged that 

understanding the adoption of information system technology is complex and essential 

(Wijayanti et al., 2024). The importance of this research will undoubtedly be based on this 

urgency. Moreover, much scientific research has been conducted worldwide on using 

Accounting Information Systems (AISs) (Thuan et al., 2022). Unfortunately, research 

regarding the acceptability of AIS adoption for MSMEs has not yet been conducted. 

Therefore, this research examines the factors of acceptance of AIS by MSMEs selling on e-

commerce. The elements influence user acceptance in the Technology Acceptance Model 

(TAM).  

Indeed, research on "technology acceptance" has experienced rapid growth in 

information systems literature (Su & Li, 2021). The appeal of this research subject stems 

from the perpetual evolution of technology (Marikyan et al., 2023). According to Scherer et 

al. (2019), The Technology Acceptance Model (TAM) is a robust framework for describing 

technology acceptance, particularly compared to other models. Davis (1993) stated that 

TAM determines cause-and-effect relationships, including perceived ease of use (PEU), 

usefulness (PU), and actual usage behavior. Moreover, according to Wijayanti et al. (2024), 

PEU and PU have a significant role in determining the level of satisfaction and acceptance 

of the system. 

 

2. Literature Review  

According to what was stated before, the technology acceptance model (TAM) is 

the foundation for this study paradigm. Many information technology (IT) frameworks 

have developed to acknowledge and value new approaches. Regarding these frameworks, 

the Technology Acceptance Model (TAM) stands out and has been published in many 

publications (Amaning, 2024). According to Buabeng-Andoh (2018), the Technology 

Acceptance Model (TAM) has been widely utilized as a powerful and effective scientific 

technique for evaluating the acceptance of technological advancements among consumers. 

In addition, Fuchs (2022) points out that TAM is frequently considered to be a superior 

option when it comes to evaluating the impressions of users. 

TAM is a theoretical framework that explains how businesses adopt and integrate 

information technology. This idea posits that individuals' responses to technology impact 

their intentions to utilize it, affecting their actual usage. Zaid et al. (2024) mentioned that 

theoretically, "intention" itself can be traced long before TAM, the theory of reasoned 

action (TRA), and the Theory of Planned Behavior (TPB), namely in the Goal-Setting 

theory. This theory suggests that intention can be the primary source of a person's 
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motivation. Then, in 1989, Davis introduced TAM to create technology adoption scenarios 

developed from TRA theory. Scholars have identified the essential variables that affect the 

adoption of information technology (Gyamera et al., 2023).  

In principle, TAM is made up of four fundamental components: “(1) user behavior; 

(2) behavioral intention; (3) perceived usefulness; and (4) perceived ease of use” 

(Amornkitpinyo & Wannapiroon, 2015; Su & Li, 2021; Wang et al., 2023). However, 

according to Fayad and Paper (2015), two components are associated with adopting a new 

technology in the TAM. These components are perceived usefulness (PU) and perceived 

ease of use (PEOU).  In this regard, Alismaiel, Cifuentes-Faura, and Al-Rahmi (2022) 

argued that the most crucial factors in determining whether or not a new technology is 

being embraced are the PU of the technology and the PEU. Fernández Robin et al. (2014) 

also argued in their research that PU and PEU are two factors that are shown as markers of 

the intention to use the system or technology in TAM (Fernández Robin et al., 2014). 

Not only Alismaiel et al. (2022) and Fernández Robin et al. (2014), but Wallace & 

Sheetz (2014) also argued that according to previous research, the factors most clearly 

related to adoption are perceived usefulness and perceived ease of use.  Al-Hattami (2023) 

also further strengthens that the TAM was developed based on perceived usefulness and 

ease of use, which affect attitude and the intention to behave. In light of the justifications 

above, PEU and PU are regarded as predictor variables that impact the intention to utilize 

accounting information systems (IUAISs) in this study. Especially PEU, Zhou, Xue, & Li 

(2022) even thought that among the factors that directly influenced behavioral intention, 

PEU was the most significant one. 

PEU itself is an acronym that stands for "perceived ease of use," which refers to the 

degree to which an individual believes that certain technologies will be easy to use 

(Almashhadani et al., 2023; Alsyouf et al., 2023) and free from mental and physical effort 

(Lutfi, 2022). PEU is very relevant to explain technology adoption (Briones et al., 2023). It 

has even been proven by many previous studies regarding intentions to use technology 

(Sathye et al., 2018). 

The following studies (Al-Hattami & Almaqtari, 2023; Krah, Tetteh, Boateng, & 

Amankwa, 2024) provide evidence that supports the claim. Based on the explanation and 

evidence above, the second hypothesis in this research is: 

H1: PEU has positif and significat influence on IUAISs. 

One of the most important aspects contributing to user acceptance of new 

technologies is the concept of PU (Jahangir & Zia-ul-Haq, 2023). Some believe that Within 

the context of the Technology Acceptance Model (TAM), it is hypothesized that PU is the 

direct predictor of behavioral intention to use (BI) particular technologies (Hamid et al., 

2016). 

Perceived usefulness is “the degree to which a person believes that using a 

particular system would enhance his or her job performance” (Steenkamp et al., 2023). 
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This concept assumes that individuals will use an application to the extent that they 

believe it will improve their work performance (Moura et al., 2020). To strengthen this 

argument, Fayad and Paper (2015) argued that there was a positive influence and 

association between PU and the intention to use an information system. The following 

studies, such as (Al-Hattami, 2023; Al-Hattami & Almaqtari, 2023; Steenkamp et al., 2023), 

provide evidence that supports the claim. Based on the explanation and evidence above, 

the second hypothesis in this research is: 

H2: PU has positif and significat influence on IUAISs. 

3. Research Methods 

This research analyzes the factors influencing the intention to use accounting 

information systems in managing income and zakat in micro, small, and medium 

enterprises (MSMEs) operating in the e-commerce sector. Data will be collected through 

an online survey using a quantitative approach and cross-sectional research design. This 

research population is MSMEs active in leading e-commerce platforms in Indonesia, and 

the sample will be randomly selected to ensure adequate representation. 

The population of this research is all MSME actors in e-commerce. The sample 

included in this research is 110 MSMEs in e-commerce, such as Shopee (31  / 28.18%), 

Tokopedia (26 / 23.64%), and those who use both platforms (53 / 48.18%). The respondents 

of this research have been selling in e-commerce for < 2 years (36 / 32.73%), 2 - 5 years (62 / 

56.36%), and > five years (12 / 10.91%), with a sales focus on goods (93  / 84.55%), services 

(10 / 9.09%), or both (7 / 6.36%). All respondents who meet the criteria are given a 

questionnaire to fill out, the results of which will become the primary data for this 

research. 

The data collection method will use a questionnaire developed based on a 

conceptual framework adapted to the research objectives. The questionnaire will include 

statements about the PEU, PU and IU the accounting information system. In the context of 

AISs, PEU can be defined as believes that the use of AISs can be easily accessed without 

requiring much effort (Hantono et al., 2023). PEU measured by 6 indicators developed by 

(F. et al., 2016). While PU is defined as the extent to which a person believes that using 

AISs will improve their work performance (Buana & Wirawati, 2018). Same as before, PU 

measured by 6 indicators developed by (F. et al., 2016). Lastly, IU can be defined as 

willingness of Small And Medium-Sized Enterprises (SMEs) to employ AISs for financial 

management and decision-making (Nantachai Sasadeeong, 2023). For this part, measured 

by 3 indicators developed by (F. et al., 2016). All of these indicators were then used as the 

basis for creating a questionnaire which was then displayed in Table 1. 

Data analysis will then be carried out using Partial Least Square Structural Equation 

Model (PLS-SEM) analysis to identify significant factors influencing the intention to use 

accounting information systems. This type of analysis has also been used by previous 
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researchers in research related to TAM (Farros et al., 2022; Shinta et al., 2022; Wijaya & 

Zaid, 2024; Zaid et al., 2023), AISs (Lutfi, 2023; Nguyen et al., 2024; Nurhayati et al., 2023) 

dan akuntansi (Nitzl, 2016). 

 

4. Results and Discussion 

4.1 Result 

4.1.1 Measurement Model Test 

The results of the measurement model test conducted for this research are 

presented in Table 1, which can be noticed below. The loading value functions to show the 

indicator's reliability. The minimum limit is 0.50 to be said to be reliable (Ringle et al., 

2023). Based on this, all indicators in this study are reliable because > 0.50 ranges from 

0.736 – 0.910. 

Table 1 The Results of the Measurement Model Test 

Variables Loading CR AVE 

PEU(X1)  0.927 0.681 

PEU 1 0.736   

PEU 2 0.833   

PEU 3 0.770   

PEU 4 0.901   

PEU 5 0.867   

PEU 6 0.804   

PU (X2)  0.925 0.673 

PU 1 0.808   

PU 2 0.807   

PU 3 0.816   

PU 4 0.817   

PU 5 0.755   

PU 6 0.910   

IUAISs (Y)  0.915 0.781 

IUAISs 1 0.868   

IUAISs 2 0.877   

IUAISs 3 0.906   

 

Apart from indicators, it is also essential to know the reliability of the variables. In 

terms of variables, the CR value is taken into account. The minimum limit for the CR value 

is 0.60 to be said to be reliable, as stated by (Hair et al., 2019). If observed, the CR value for 

each variable in this study ranges from 0.915 – 0.927 > 0.60, meaning that in terms of 

variables, all of them are reliable. Lastly, what is shown in Table 1 is the AVE value, which 

ranges from 0.673 to 0.781. The AVE value functions to validate the validity of each 
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construct (variable) in this research. According to (Dash & Paul, 2021), the threshold for 

the validity of the AVE value to be said to be valid is 0.50. Based on these conditions, it can 

be interpreted that all the variables in this study are valid (at least in terms of convergent 

validity). To strengthen these findings, Table 2 below can also strengthen the validity of 

the research variables in terms of discriminant validity. 

Table 2 Discriminant Validity Results 

  X1 X2 Y 

X1 0.825   

X2 0.635 0.820  

Y 0.625 0.635 0.884 

4.1.2 Structural Model Test Results 

The results of the structural model test conducted for this research are presented in 

Table 3, which can be noticed below. 

Table 3 The Results of the Structural Model Test 

 X1 X2 Y 

Coefficient of Determination (R2)   0.485 

Effect Size (F2) 0.160 0.185  

 

In Table 3 above, it is first shown that the R2 value is 0.485. This means that the 

influence received from IUAISs is 48.5% from PEU and PU. This percentage shows that the 

amount of influence is still moderate. This also means that 51.5% of the population is 

affected by other variables outside the PEU and PU. Table 3 also shows the value of F2, 

where PEU (X1) is 0.160 and PU (X2) is 0.185. The effect size of the two variables is still 

classified as moderate effect size. 

 

4.1.3 Hypothesis Test Results  

The results of the hypothesis test conducted for this research are presented in Table 

3, which can be noticed below.  

Table 4 The Results of the Hypothesis Test 

Variables β T-Value P-Value 

X1 → Y 0.371 4.607 0.000 

X2 → Y 0.399 5.549 0.000 

 

Table 4 above shows the results of data analysis of the influence of PEU (X1) on 

IUAIS with a value of β = 0.371, T-value 4.607, and P-value 0.000. The results of these 

values indicate a significant positive influence between PEU and IUAISs, which makes H1 
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PEU 

IUAISs 

PU 

0.371 

0.399 

in this study accepted. The influence of PU on IUAISs was also tested, not only PEU. The 

resulting value was β = 0.399, T-value 5.549, and P-value 0.000, which indicates a 

significant positive influence between the two. That means that the H2 in this study is also 

accepted. An overview of the model from the results of this research can also be seen in 

Figure 1 below. 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1.  

A summary of the direct impact paths for the variables tested 

 

4.2 Discussion 

4.2.1 Discussion of the Influence of PEU on IUAISs 

Intention to accept systems has traditionally been the variable of choice for 

determining whether or not a system has been successful from the point of view of 

information systems (IS) (Hwang et al., 2016). In TAM theory, PEU and PU are the most 

influential variables that influence it (Al-Hattami, 2023). In accepting AISs, This research 

provides evidence that PEU influenced IUAISs positively and significantly. This result is 

different from (Steenkamp et al., 2023)  but in line with the results of previous research 

studied by (Al-Hattami & Almaqtari, 2023; Krah et al., 2024; Shihab et al., 2017). This result 

thus indicates that the more accessible and more effortless an information system, in this 

case, AISs, is, the more willing MSMEs in e-commerce are to adopt AISs for their 

management accounting (such as income) and sharia accounting (such as zakat) needs. On 

the other hand, the less friendly AISs are used, the less attractive they will be to MSME 

actors in e-commerce. 

In connection with these indications, Mishra et al. (2023) explained that technology 

and information systems that are easier to use are user-friendly. More intuitive and easy 

technology and systems reduce users' cognitive load and help users get things done 

efficiently to increase efficiency. Ultimately, this will lead to an interest in using 

technology and information systems. Users can complete tasks more efficiently by 
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minimizing the effort required to interact with technology. This increased efficiency 

increases productivity and, in the end, fosters greater intention and willingness among 

users to engage with and use accounting technology and information systems. 

This provides implications and suggestions for AIS developers to make AISs as 

user-friendly as possible. This convenience will help users, especially MSMEs in e-

commerce, maximize accounting management in their enterprise or business. By 

prioritizing user-friendliness, AIS developers can reduce the learning curve for MSMEs, 

allowing them to handle financial tasks efficiently without extensive training or 

specialized knowledge. This approach fosters broader adoption of AIS among MSMEs, 

potentially enhancing their operational efficiency and financial transparency. Moreover, 

continuous improvements based on user feedback can further refine AIS interfaces and 

functionalities, ensuring they align closely with the evolving needs of MSMEs in the 

dynamic e-commerce landscape. 

4.2.2 Discussion of the Effect of PU on IUAISs 

It is clear from the research findings presented above that there is a substantial 

positive and significant influence between PU and IUAISs. Previous research conducted 

by (Al-Hattami, 2023; Al-Hattami & Almaqtari 2023; Steenkamp et al., 2023) has shown 

that these findings are consistent with the findings of this research. Based on this finding, 

it can be interpreted that the more valuable an information system, in this case, AISs, is, 

the more eager micro, small, and medium-sized enterprises (MSMEs) actors in e-

commerce are to adopt AISs for their management accounting (such as income) and sharia 

accounting (such as zakat) requirements. However, the less useful AISs are employed, the 

less appealing they will be to micro, small, and medium-sized enterprises (MSME) actors 

in e-commerce. 

Wijayanti et al. (2024) explain that acceptance of the information system highly 

depends on the user's perception of the system's usefulness. This perception encompasses 

how effectively the system addresses users' needs, enhances tasks, or simplifies 

workflows. When users perceive a system as useful, they are more likely to embrace it, 

leading to higher adoption rates and better overall outcomes regarding system 

implementation and usage. 

Regarding calculating zakat and revenue, developers of the AIS need to incorporate 

capabilities into the system that would enable them to give users information that is 

accurate, timely, relevant, dependable, and genuine. By aligning these criteria with the 

expectations of the MSME actors in e-commerce, productivity, and performance results are 

improved because it is essential to understand the perceived usefulness of the MSME 

actors in e-commerce. 
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5. Conclusions 

The outcomes of this study emphasized the significance of identifying components 

from TAM as critical antecedents of perceived ease of use and usefulness in influencing 

behavioral intentions. In conclusion, the findings of this study show the relevance of 

recognizing these aspects. The findings of this research investigation have shown that 

IUAISs are influenced by PEU and PU. This was proved through the course of the 

investigation. Even though the influence is moderate, PEU and PU continue to positively 

and significantly influence IUAISs. Even though the influence is moderate, this provides 

implications and ideas for AIS developers and allows them to make AISs as user-friendly 

and useful as feasible. 

Although this research showed that PU and PEU are critical, other elements such as 

organizational support, technological infrastructure, and user training may also 

significantly influence AISs adoption. Additionally, the diverse nature of MSMEs, 

variations in technological readiness, and cultural attitudes towards technology might 

account for the moderate influence observed, indicating the need for further localized 

studies to explore these dynamics in different contexts. 

Based on the findings, AIS developers should enhance system intuitiveness and 

user-friendliness through user-centered design and comprehensive training programs. 

Customizable features and seamless integration with existing business systems can 

increase perceived usefulness, while robust feedback mechanisms can help continuously 

improve the system. Effective communication of AIS benefits and government incentives 

can also drive adoption. Future research should delve into other potential factors 

influencing AIS adoption and conduct longitudinal studies to understand the evolving 

impact of PEU and PU over time. These steps will help MSMEs manage revenue and zakat 

efficiently, improving business outcomes and economic growth. 

 

References  
Abdullah, A. A. H., & Almaqtari, F. A. (2024). The impact of artificial intelligence and 

Industry 4.0 on transforming accounting and auditing practices. Journal of Open 

Innovation: Technology, Market, and Complexity, 10(1), 100218. 

https://doi.org/10.1016/j.joitmc.2024.100218 

Abdullah, F., Ward, R., & Ahmed, E. (2016). Investigating the influence of the most 

commonly used external variables of TAM on students’ Perceived Ease of Use 

(PEOU) and Perceived Usefulness (PU) of e-portfolios. Computers in Human Behavior, 

63, 75–90. https://doi.org/10.1016/j.chb.2016.05.014 

Al-Hattami, H. M. (2023). Understanding perceptions of academics toward technology 

acceptance in accounting education. Heliyon, 9(1), e13141. 

https://doi.org/10.1016/j.heliyon.2023.e13141 

Al-Hattami, H. M., & Almaqtari, F. A. (2023). What determines digital accounting systems’ 

continuance intention? An empirical investigation in SMEs. Humanities and Social 

https://journal.uinsgd.ac.id/index.php/aksy/index


Zaid, Endang Susilawati, Zisca Marcellina Mukti, Katon Pratondo, Mahbub Pasca Al Bahy 

184 │ E-ISSN 2656-548X P-ISSN 2655-9420                https://journal.uinsgd.ac.id/index.php/aksy/index 

Sciences Communications, 10(1), 814. https://doi.org/10.1057/s41599-023-02332-3 

Al-Hattami, H. M., & Kabra, J. D. (2024). The influence of accounting information system 

on management control effectiveness: The perspective of SMEs in Yemen. Information 

Development, 40(1), 75–93. https://doi.org/10.1177/02666669221087184 

Al-Okaily, M. (2022). Toward an integrated model for the antecedents and consequences 

of AIS usage at the organizational level. EuroMed Journal of Business. 

https://doi.org/10.1108/EMJB-05-2022-0100 

Alismaiel, O. A., Cifuentes-Faura, J., & Al-Rahmi, W. M. (2022). Social Media Technologies 

Used for Education: An Empirical Study on TAM Model During the COVID-19 

Pandemic. Frontiers in Education, 7. https://doi.org/10.3389/feduc.2022.882831 

Almashhadani, I. S., Abuhashesh, M., Bany Mohammad, A., Masa’deh, R., & Al-

Khasawneh, M. (2023). Exploring the determinants of FinTech adoption and intention 

to use in Jordan: The impact of COVID-19. Cogent Social Sciences, 9(2). 

https://doi.org/10.1080/23311886.2023.2256536 

Alrfai, M. M., Alqudah, H., Lutfi, A., Al-Kofahi, M., Alrawad, M., & Almaiah, M. A. (2023). 

The influence of artificial intelligence on the AISs efficiency: Moderating effect of the 

cyber security. Cogent Social Sciences, 9(2). 

https://doi.org/10.1080/23311886.2023.2243719 

Alshira’h, A. F., Magablih, A. M., & Alsqour, M. (2021). The effect of tax rate on sales tax 

compliance among Jordanian public shareholding corporations. Accounting, 883–892. 

https://doi.org/10.5267/j.ac.2021.1.020 

Alsyouf, A., Lutfi, A., Alsubahi, N., Alhazmi, F. N., Al-Mugheed, K., Anshasi, R. J., 

Alharbi, N. I., & Albugami, M. (2023). The Use of a Technology Acceptance Model 

(TAM) to Predict Patients’ Usage of a Personal Health Record System: The Role of 

Security, Privacy, and Usability. International Journal of Environmental Research and 

Public Health, 20(2), 1347. https://doi.org/10.3390/ijerph20021347 

Amaning, N. (2024). Qualitative analysis on technology acceptance model of accounting 

faculty perceptions of virtual accounting coursework. Cogent Education, 11(1). 

https://doi.org/10.1080/2331186X.2024.2331345 

Amornkitpinyo, T., & Wannapiroon, P. (2015). Causal Relationship Model of the 

Technology Acceptance Process of Learning Innovation in the 21ST Century for 

Graduate Students. Procedia - Social and Behavioral Sciences, 174, 2090–2095. 

https://doi.org/10.1016/j.sbspro.2015.02.006 

Briones de Araluze, G., & Cassinello Plaza, N. (2023). The Relevance of Initial Trust and 

Social Influence in the Intention to Use Open Banking-Based Services: An Empirical 

Study. SAGE Open, 13(3). https://doi.org/10.1177/21582440231187607 

Buabeng-Andoh, C. (2018). Predicting students’ intention to adopt mobile learning. Journal 

of Research in Innovative Teaching & Learning, 11(2), 178–191. 

https://doi.org/10.1108/JRIT-03-2017-0004 

Buana, I. B. G. M. M., & Wirawati, N. G. P. (2018). Influence Quality of Information 

System, Quality of Information, And Perceived Usefulness On User Accounting 

Information System Satisfaction. E-Jurnal Akuntansi, 683. 

https://doi.org/10.24843/EJA.2018.v22.i01.p26 

Dash, G., & Paul, J. (2021). CB-SEM vs PLS-SEM methods for research in social sciences 



Zaid, Endang Susilawati, Zisca Marcellina Mukti, Katon Pratondo, Mahbub Pasca Al Bahy 

 https://journal.uinsgd.ac.id/index.php/aksy/index                             E-ISSN 2656-548X P-ISSN 2655-9420 │ 185 

and technology forecasting. Technological Forecasting and Social Change, 173, 121092. 

https://doi.org/10.1016/J.TECHFORE.2021.121092 

Davis, F. D. (1993). User acceptance of information technology: system characteristics, user 

perceptions and behavioral impacts. International Journal of Man-Machine Studies, 38(3), 

475–487. https://doi.org/10.1006/imms.1993.1022 

Farros, H., Shinta, A., Zaid, Z., & Bahy, M. P. Al. (2022). Evaluating the Effect of EFL 

College Students’ Intention To Utilize Mobile English Vocabulary in The Learning 

Process: A TAM Framework. VELES (Voices of English Language Education Society), 6(1), 

91–101. https://doi.org/10.29408/veles.v6i1.5277 

Fayad, R., & Paper, D. (2015). The Technology Acceptance Model E-Commerce Extension: 

A Conceptual Framework. Procedia Economics and Finance, 26, 1000–1006. 

https://doi.org/10.1016/S2212-5671(15)00922-3 

Fernández Robin, C., McCoy, S., Yáñez Sandivari, L., & Yáñez Martínez, D. (2014). 

Technology Acceptance Model: Worried about the Cultural Influence? In HCI in 

Business (pp. 609–619). Springer International Publishing. https://doi.org/10.1007/978-

3-319-07293-7_59 

Fuchs, K. (2022). Using an extended technology acceptance model to determine students’ 

behavioral intentions toward smartphone technology in the classroom. Frontiers in 

Education, 7. https://doi.org/10.3389/feduc.2022.972338 

Gyamera, E., Abayaawien Atuilik, W., Eklemet, I., Adu-Twumwaah, D., Baba Issah, A., 

Alexander Tetteh, L., & Gagakuma, L. (2023). Examining the effect of financial 

accounting services on the financial performance of SME: The function of information 

technology as a moderator. Cogent Business & Management, 10(2). 

https://doi.org/10.1080/23311975.2023.2207880 

Hair, F. J. J., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data Analysis, 

Eighth Edition. Cengage Learning EMEA. 

Hamid, A. A., Razak, F. Z. A., Bakar, A. A., & Abdullah, W. S. W. (2016). The Effects of 

Perceived Usefulness and Perceived Ease of Use on Continuance Intention to Use E-

Government. Procedia Economics and Finance, 35, 644–649. 

https://doi.org/10.1016/S2212-5671(16)00079-4 

Hantono, H., Tjong, W., & Jony, J. (2023). Pengaruh Technology Acceptance Model 

Terhadap Intention To Use Dengan Kinerja Sebagai Variabel Moderasi Dalam 

Menggunakan Sistem Informasi Akuntansi. Owner, 7(2), 1815–1830. 

https://doi.org/10.33395/owner.v7i2.1583 

Hwang, Y., Al-Arabiat, M., Shin, D.-H., & Lee, Y. (2016). Understanding information 

proactiveness and the content management system adoption in pre-implementation 

stage. Computers in Human Behavior, 64, 515–523. 

https://doi.org/10.1016/j.chb.2016.07.025 

Iskandar, E., Iskandar, D., & Maulana, H. (2019). The Role of Accounting Information in 

the Determination to Muzakki’s Decisions for Zakat payment. Jurnal EMT KITA, 3(2), 

47. https://doi.org/10.35870/emt.v3i2.96 

Jahangir, W., & Zia-ul-Haq. (2023). Integrating Technology Acceptance Model, Theory of 

Diffusion of Innovations and Theory of Planned Behaviour to Study the Adoption of 

Facebook Marketplace. NMIMS Management Review. 

https://journal.uinsgd.ac.id/index.php/aksy/index


Zaid, Endang Susilawati, Zisca Marcellina Mukti, Katon Pratondo, Mahbub Pasca Al Bahy 

186 │ E-ISSN 2656-548X P-ISSN 2655-9420                https://journal.uinsgd.ac.id/index.php/aksy/index 

https://doi.org/10.1177/09711023231205500 

Krah, R., Tetteh, L. A., Boateng, A., & Amankwa, R. F. (2024). Financial technology 

adoption among small and medium enterprises in Ghana. Cogent Business & 

Management, 11(1). https://doi.org/10.1080/23311975.2024.2321786 

Lutfi, A. (2022). Factors Influencing the Continuance Intention to Use Accounting 

Information System in Jordanian SMEs from the Perspectives of UTAUT: Top 

Management Support and Self-Efficacy as Predictor Factors. Economies, 10(4), 75. 

https://doi.org/10.3390/economies10040075 

Lutfi, A. (2023). Factors affecting the success of accounting information system from the 

lens of DeLone and McLean IS model. International Journal of Information Management 

Data Insights, 3(2), 100202. https://doi.org/10.1016/j.jjimei.2023.100202 

Marikyan, D., Papagiannidis, S., & Stewart, G. (2023). Technology acceptance research: 

Meta-analysis. Journal of Information Science. 

https://doi.org/10.1177/01655515231191177 

Martini, Setiawan, D., Adhariani, D., Harymawan, I., & Widodo, M. (2023). E-commerce 

and micro and small industries performance: The role of firm size as a moderator. 

Journal of Open Innovation: Technology, Market, and Complexity, 9(3), 100142. 

https://doi.org/10.1016/j.joitmc.2023.100142 

Mishra, A., Shukla, A., Rana, N. P., Currie, W. L., & Dwivedi, Y. K. (2023). Re-examining 

post-acceptance model of information systems continuance: A revised theoretical 

model using MASEM approach. International Journal of Information Management, 68, 

102571. https://doi.org/10.1016/j.ijinfomgt.2022.102571 

Moura, I. V., de Almeida, L. B., da Silva, W. V., Veiga, C. P. da, & Costa, F. (2020). 

Predictor Factors of Intention to Use Technological Resources: A Multigroup Study 

About the Approach of Technology Acceptance Model. SAGE Open, 10(4), 

215824402096794. https://doi.org/10.1177/2158244020967942 

Musa, A., Zulfikar, T., & Khalidin, B. (2022). Digital-Based Information System of Zakat 

Management in Indonesia: Strategies for Increasing Revenue in Fiqh Muamalah 

Perspectives. Samarah: Jurnal Hukum Keluarga Dan Hukum Islam, 6(2), 614. 

https://doi.org/10.22373/sjhk.v6i2.11960 

Nantachai Sasadeeong. (2023). ROLE OF ACCOUNTING INFORMATION SYSTEM 

IMPLEMENTATION FOR SMEs: BASED ON APPLICATION OF THE 

TECHNOLOGY ACCEPTANCE MODEL. Journal of Namibian Studies : History Politics 

Culture, 34. https://doi.org/10.59670/jns.v34i.1276 

Nguyen, H. T., T, R., Kweh, Q. L., Tran, P. T. K., & Tran Duong Minh, H. (2024). 

Determinants of accounting information system effectiveness and moderating role of 

external consultants: Empirical research in the Ben Tre Province of Vietnam. Heliyon, 

10(7), e28847. https://doi.org/10.1016/j.heliyon.2024.e28847 

Nitzl, C. (2016). The use of partial least squares structural equation modelling (PLS-SEM) 

in management accounting research: Directions for future theory development. 

Journal of Accounting Literature, 37(1), 19–35. https://doi.org/10.1016/j.acclit.2016.09.003 

Nurhayati, N., Fitriah, E., Koesdiningsih, N., Izzaturahman, K., Shalihah, A. I., & 

Krisnamurti, Y. (2022). Desain of Zakat Accounting Information System Standardized 

PSAK 109. Proceedings of the 4th Social and Humanities Research Symposium, 121–128. 



Zaid, Endang Susilawati, Zisca Marcellina Mukti, Katon Pratondo, Mahbub Pasca Al Bahy 

 https://journal.uinsgd.ac.id/index.php/aksy/index                             E-ISSN 2656-548X P-ISSN 2655-9420 │ 187 

https://doi.org/10.2991/assehr.k.220407.023 

Nurhayati, N., Hartanto, R., Paramita, I., Sofianty, D., & Ali, Q. (2023). The predictors of 

the quality of accounting information system: Do big data analytics moderate this 

conventional linkage? Journal of Open Innovation: Technology, Market, and Complexity, 

9(3), 100105. https://doi.org/10.1016/j.joitmc.2023.100105 

Oktaroza, M. L., & Halimatusadiah, E. (2020). Accounting Information System Design for 

Zakat on Bandung Islamic University Baitul Maal. Proceedings of the 2nd Social and 

Humaniora Research Symposium (SoRes 2019), 196–203. 

https://doi.org/10.2991/assehr.k.200225.040 

Papiorek, K. L., & Hiebl, M. R. W. (2023). Information systems quality in management 

accounting and management control effectiveness. Journal of Accounting & 

Organizational Change. https://doi.org/10.1108/JAOC-09-2022-0148 

Ringle, C. M., Sarstedt, M., Sinkovics, N., & Sinkovics, R. R. (2023). A perspective on using 

partial least squares structural equation modelling in data articles. Data in Brief, 48, 

109074. https://doi.org/10.1016/J.DIB.2023.109074 

Saad, M. (2023). The influence of accounting information system adoption on business 

performance amid COVID-19. Computers in Human Behavior Reports, 10, 100286. 

https://doi.org/10.1016/j.chbr.2023.100286 

Salah, O. H., & Ayyash, M. M. (2024). E-commerce adoption by SMEs and its effect on 

marketing performance: An extended of TOE framework with ai integration, 

innovation culture, and customer tech-savviness. Journal of Open Innovation: 

Technology, Market, and Complexity, 10(1), 100183. 

https://doi.org/10.1016/j.joitmc.2023.100183 

Sari, Z. G. (2023). Accounting Information System for Processing Zakat Funds at the North 

Sumatra National Amil Zakat Agency is Online Based. International Journal of 

Mechanical Computational and Manufacturing Research, 12(1), 32–39. 

https://doi.org/10.35335/computational.v12i1.95 

Saridakis, G., Lai, Y., Mohammed, A.-M., & Hansen, J. M. (2018). Industry characteristics, 

stages of E-commerce communications, and entrepreneurs and SMEs revenue growth. 

Technological Forecasting and Social Change, 128, 56–66. 

https://doi.org/10.1016/j.techfore.2017.10.017 

Sathye, S., Prasad, B., Sharma, D., Sharma, P., & Sathye, M. (2018). Factors influencing the 

intention to use of mobile value‐added services by women‐owned microenterprises in 

<scp>F</scp> iji. THE ELECTRONIC JOURNAL OF INFORMATION SYSTEMS IN 

DEVELOPING COUNTRIES, 84(2). https://doi.org/10.1002/isd2.12016 

Satia Nugraha, H., & Saenudin, E. (2013). SISTEM INFORMASI AKUNTANSI 

PERHITUNGAN ZAKAT INFAK DAN SEDEKAH BAZDA SUBANG. Jurnal 

Teknologi Informasi Dan Komunikasi, 4(1), 1–16. 

https://jurnalstmiksubang.ac.id/index.php/jtik/article/view/27 

Scherer, R., Siddiq, F., & Tondeur, J. (2019). The technology acceptance model (TAM): A 

meta-analytic structural equation modeling approach to explaining teachers’ adoption 

of digital technology in education. Computers & Education, 128, 13–35. 

https://doi.org/10.1016/j.compedu.2018.09.009 

Shihab, M. R., Meilatinova, N., Hidayanto, A. N., & Herkules. (2017). Determinants of 

https://journal.uinsgd.ac.id/index.php/aksy/index


Zaid, Endang Susilawati, Zisca Marcellina Mukti, Katon Pratondo, Mahbub Pasca Al Bahy 

188 │ E-ISSN 2656-548X P-ISSN 2655-9420                https://journal.uinsgd.ac.id/index.php/aksy/index 

CAATT acceptance: Insights from public accounting firms in Indonesia. Procedia 

Computer Science, 124, 522–529. https://doi.org/10.1016/j.procs.2017.12.185 

Shinta, A., Zaid, Z., & Pratondo, K. (2022). Peran Persepsi Kemudahan Dan Kegunaan 

Dalam Mempengaruhi Penerimaan Telehealth Oleh Pasien Covid-19. Jurnal 

Endurance: Kajian Ilmiah Problema Kesehatan, 7(1), 209–220. 

https://doi.org/10.22216/ENDURANCE.V7I1.844 

Steenkamp, N., Fisher, R., & Nesbit, T. (2023). Understanding accounting students’ 

intentions to use digital badges to showcase employability skills. Accounting 

Education, 1–29. https://doi.org/10.1080/09639284.2023.2276200 

Su, Y., & Li, M. (2021). Applying Technology Acceptance Model in Online 

Entrepreneurship Education for New Entrepreneurs. Frontiers in Psychology, 12. 

https://doi.org/10.3389/fpsyg.2021.713239 

Thuan, P. Q., Khuong, N. V., Anh, N. D. C., Hanh, N. T. X., Thi, V. H. A., Tram, T. N. B., & 

Han, C. G. (2022). The Determinants of the Usage of Accounting Information Systems 

toward Operational Efficiency in Industrial Revolution 4.0: Evidence from an 

Emerging Economy. Economies, 10(4), 83. https://doi.org/10.3390/economies10040083 

Trigo, A., Belfo, F., & Estébanez, R. P. (2016). Accounting Information Systems: Evolving 

towards a Business Process Oriented Accounting. Procedia Computer Science, 987–994. 

https://doi.org/10.1016/j.procs.2016.09.264 

Wallace, L. G., & Sheetz, S. D. (2014). The adoption of software measures: A technology 

acceptance model (TAM) perspective. Information & Management, 51(2), 249–259. 

https://doi.org/10.1016/j.im.2013.12.003 

Wang, C., Ahmad, S. F., Bani Ahmad Ayassrah, A. Y. A., Awwad, E. M., Irshad, M., Ali, Y. 

A., Al-Razgan, M., Khan, Y., & Han, H. (2023). An empirical evaluation of technology 

acceptance model for Artificial Intelligence in E-commerce. Heliyon, 9(8), e18349. 

https://doi.org/10.1016/j.heliyon.2023.e18349 

Wijaya, A., & Zaid, Z. (2024). Penerapan Technology Acceptance Model (TAM) pada 

penggunaan Building Information Modeling (BIM) oleh para Arsitek Indonesia. 

Multidiscience : Journal of Multidisciplinary Science, 1(1), 42–50. 

https://doi.org/10.59631/MULTIDISCIENCE.V1I1.190 

Wijayanti, P., Mohamed, I. S., & Daud, D. (2024). Computerized accounting information 

systems: An application of task technology fit model for microfinance. International 

Journal of Information Management Data Insights, 4(1), 100224. 

https://doi.org/10.1016/j.jjimei.2024.100224 

Winarto, W. W. A., & Annisa, F. (2020). Sistem Informasi Akuntansi Zakat, Infak Dan 

Sedekah. JAS (Jurnal Akuntansi Syariah), 4(2), 140–153. 

https://doi.org/10.46367/jas.v4i2.235 

Zaid, Z., Daniati, I., & Sumantri, S. A. (2023). Faktor-Faktor Yang Mempengaruhi Minat 

Mahasiswa Berkuliah Secara Daring (Studi Kasus Pada Institut Teknologi dan Bisnis 

Visi Nusantara). Innovative: Journal Of Social Science Research, 3(6), 4057–4067. 

https://doi.org/10.31004/INNOVATIVE.V3I6.6480 

Zaid, Z., Susilawati, E., Waruwu, F., Ali, A. H., & Pratondo, K. (2024). MEMPREDIKSI 

MINAT BERWIRAUSAHA MAHASISWA AKUNTANSI: MENGANALISIS 

PENGARUH LITERASI KEUANGAN DAN  PERILAKU MENABUNG. Jurnal Riset 



Zaid, Endang Susilawati, Zisca Marcellina Mukti, Katon Pratondo, Mahbub Pasca Al Bahy 

 https://journal.uinsgd.ac.id/index.php/aksy/index                             E-ISSN 2656-548X P-ISSN 2655-9420 │ 189 

Terapan Akuntansi, 8(1), 1–9. https://doi.org/10.5281/ZENODO.11079776 

Zhou, L., Xue, S., & Li, R. (2022). Extending the Technology Acceptance Model to Explore 

Students’ Intention to Use an Online Education Platform at a University in China. 

SAGE Open, 12(1), 215824402210852. https://doi.org/10.1177/21582440221085259 

 

 

 

https://journal.uinsgd.ac.id/index.php/aksy/index

