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Abstract

Ecotourism is a tourism development thatprioritizesthe sustainability of tourismobjects sustainably.
This condition occurs in response to natural conditions that experience natural exploitation and
destruction of nature, including tourism objects that threaten its sustainability. Ecotourismis a form of
tourism that takes place on existingtourist objects without damaging or disturbing the sustainability of
tourist objects. Ambon City, has more than 22 touristobjects that have been developed buthave not been
touched by development. Such conditions require analysis that will guide future developments. This
writing is based on theresults of research on 225 respondents to visitors to tourist attractions, as well as
people who live around tourist attractions. The analysis used is the pattemn of estimating the economic
value of ecotourism based on the travel cost method (TCM). The determination of the socio-economic
factors that affect the cost of travel to the Nusaniwe Peninsulaareais tested using the Linear Regression
Method.The results show that many tourist objects in Nusaniwe District havebeen identified,and some
have not beenidentified. These touristobjectsare constantly visitedbythe public and can generate
income. The highestconsumer surplus valueis in the Tourist Attractions (ODTW) of Tanjung Batu Konde
Beach, which is Rp. 208.355.00, and the lowest is at Sumber Jaya Beach, which is Rp. 12,545.50. The
highest total economic value is in Tanjung Batu Konde, whichis Rp. 352,033,800.00,and the lowest is
also on Sumber Jaya Beach, whichis Rp. 8,480,758.00. If tourism objects in the sub-district of Nusaniwe
can be developed, it canbe ascertained that they will beableto make a positive contribution to the
community around the object and also to the Village Government, Negeri Government and even City
Government.
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Abstrak

Ekowisata merupakan pengembangan pariwisata yang mengutamakan kelestarian objek wisata secara
berkelanjutan. Kondisi ini terjadi sebagai respon terhadap kondisi alam yang mengalami eksploitasi alam
dan perusakan alam, termasuk obyek wisatayang mengancam kelestariannya. Ekowisataadalah suatu
bentuk wisata yang berlangsung pada obyek wisata yang ada tanpa merusak atau mengganggu
kelestarian obyek wisata tersebut. Kota Ambon khususnya Kecamatan Nusaniwe memiliki lebih dari 22
objek wisata yang sudah dikemban gkan atau belumtersentuh pembangunan. Ini membutuhkan analisis
yang akan memandu perkembangannya di masa depan. Penulisanini berdasarkan hasil penelitian
terhadap 225 responden pengunjung tempat wisata, sertamasyarakat yang tinggal di sekitar tempat
wisata. Analisis yang digunakan adalah pola pendugaan nilai ekonomi ekowisata berdasarkan travel cost
method (TCM). Penentuan faktor sosial ekonomi yangmempengaruhi biaya perjalanan ke kawasan
Semenanjung Nusaniwe diuji dengan menggunakan Metode Regresi Linier. Hasil analisis menunjukan
bahwa objek wisata di KecamatanNusaniwe teridentifikasi baik dan adajugayang belum teridentifikasi.
Obyek wisata ini selalu dikunjungi oleh masyarakat dan dapat menghasilkan pendapatan. Nilai surplus
konsumen tertinggi terdapat pada Tempat Wisata (ODTW) Pantai Tanjung Batu Konde yaitu sebesar Rp.
208.355.00, danterendah di Pantai Sumber]aya yaitu Rp. 12.545,50. Total nilai ekonomi tertinggi ada di
Tanjung Batu Konde yaitu Rp. 352.033.800,00, dan yang terendah juga terdapat di Pantai Sumber Jaya
yaitu Rp. 8.480.758,00.]ika objek wisata di Kecamatan Nusaniwe dapat dikembangkan maka dapat
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dipastikan akan mampu memberikan kontribusi yang positif bagi masyarakatsekitar objek tersebut dan
juga bagi Pemerintah Desa, Pemerintah Negeri bahkan Pemerintah Kota.

Kata kunci: Daya tarik wisata, ekowisata, pengelolaan berkelanjutan, pendapatan

INTRODUCTION

The concept of tourism developmentthatis currently developing is the concept of individual
tourismthat emphasizesattentionto environmental elements (ecotourism), where natural resource
managementis the authenticity of natural wealth potential and requires community participation with
the local Government (Forje & Tchamba 2022). The American Society of Travel Agents related to
ecotourism has setvarious essential provisionsto preserve the environment (Xu etal 2022). Indonesia is
a country thathasthe potential for abundant natural wealth, makingtourism development, especially
natural tourism,an essential element (Ni'ametal 2021). Tourismin Indonesia has developed from mass
tourismtoa patternofan individual or smallgroup tourismthatis more flexiblein travelling (King et al
2021). Touristscan interactmore with natureand community culture. Therefore, many tourists in
Indonesiaarestarting to take an interestin ecotourism by utilizing the sea, beaches, tropical forests,
rivers,lakes,and other forms of landscapes(Pham & Nugroho 2022). Ecotourismis a form of tourism
activity that utilizes the authenticity of the natural environment and interacts with the natural
environment, recreational activities, conservation, and development (Abubakar et al 2022).
Furthermore, ecotourism continues to experience developments and dynamics and environmental
managementconditions that are also increasingly dynamic (Narayanetal2021). Ecotourism activities
are not only limited to recreational activities. However, they are also accompanied by a formof growing
responsibility for preservingunspoiled areas, which can provide economicbenefits and maintain the
culture of the surrounding community (Aspiany etal 2019).Ecotourism is currently able to create a
promising economic valuereality for many parties, namely for the Government, entrepreneurs,and the
community, especially the people wholivearound touristsites (Pasape 2022; (Haryani, 2023).

Ecotourismin Indonesia has contributed approximately4% ofthe totaleconomy. By 2019, the
Government of Indonesia wants to double thisfigure to 8% of GDP. A challengingtargetwithinthenext4
years is thatvisitors should double to approximately 20 million. This targetencouragesthe Government
to handle infrastructure improvements throughout Indonesia (including information and
communicationtechnology infrastructure),access, health & hygiene,and increase online promotion
campaigns (marketing) abroad. The Government has also revised the visa accessp olicy by providing free
visas for shortvisits to more than 30 countries in 2015 to attract more foreigntourists (Kia 2021). The
Travel & Tourism Competitiveness Report from the World Economic Forum, which "measures many
factors and policies that enable the sustainable developmentof thetravel and tourism sector, reports
that Indonesiahas experienced a significant jump in2015 torank50 and in2017 torank 40 inthe world
from ranking 70in 2013 in tourism development (Mantikei 2020).

The most significant barrier to ecotourism development is Indonesia's lack of proper
infrastructure.Itis notonly because this dramaticallyincreaseslogistics costs,making the investment
climateless attractive, butit also reduces travel's smoothnessfor tourism. Theinfrastructure in Baliis
excellent,andin Jakarta, it isdecent. However,besides Baliand Jakarta,most of the infrastructure in
this Negeriis inadequate,especially inthe eastern partof Indonesia,dueto the lack of airports, ports,
roads, and hotels. The lack of connectivitywithinand between islands causes manyareas in Indonesia
with tourism potential thatcannotbeeasily reached (Adrianto et al,,2021).
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Ambon City has uniqueregional characteristics, namely hilly areas and coastalareas, which can
provide opportunitiesfor the existence of many natural potentials.It can be used as tourism objects,
especially thoserelated to marine tourism, such as coastaland marine tourism, including the potential
for underwater tourism, which saves so much natural wealth (Chairy & Syahrivar 2019).Inaddition to
having the characteristics of marine and coastal tourism as a manifestation of the characteristics of the
island city, Ambon City also has a historicaland culturalheritage of high value both nationally and
globally (Siahayaetal2021). Theforms of historicaland cultural heritage that can still be physically
found include buildings of worship, burial places, king's houses, statues or monuments related to beliefs
and heroism, forts,and many others that may nothave been published as a historicaland cultural asset
(Tampubolon & Wulandari 2021).

The Central Bureau of Statistics of Ambon City stated that the tourism sectorin Nusaniwe District
has 22 objects, consisting of 8 beach tourism objects, 2 historical attractions, 8 marine park attractions, 1
marine sports tourism object, 2 natural tourism objects and 1 Marine tourism object. Ofthese, 5 places
have not been appropriatelymanaged. One of the attractionsin the Nusaniwe Subdistrict, whichis often
visited by foreign and local tourists outside theregionand students, is SiwaLima Museum Ambon. In
2014, there were 24,446 visitorsfrom the Malukuregion, 11,706 visitors from outside Maluku and
foreign visitorsas many as12,7 23 visitors. Salamoretal (2017), in his research, explained that the
tourism potentialin the Nusaniwe District has notbeen managed and developed correctly. There are
even locationswith tourist attractions thatarenot used as business opportunities to increase th e
economic value of the community. Salamoralso emphasized thatseverallocationsare well known to the
public and evenhave historical links from each negeriinthe Nusaniwe sub-district. However, some
locations arenot managed and developed aspotential historicaland cultural tourism objects (Simasima
etal 2017).

The phenomenon of coastal tourism objects in the Nusaniwe District, commonly called the
Nusaniwe Peninsula, starting from Amahusu Village or Negeri, suchas Capeo Stone, has been identified
accordingto BPSdatafrom Ambon City. Meanwhile, two potential locations, namely Batu Lobang and
Waititei Beach, have not beenidentified butare knownand frequently visitedby the public. The next
tourist attraction owned by the Nusaniwe negeri, preciselyin Airlow Hamletand Eri Hamlet, includes
beach tourism and mountain tourism. People onlyknow abouttourist objects on the beach, namely Pintu
Kota Beachand Velawatu Beach (next to Pintu Kota Beach). Meanwhile, there is a scenic location of a
waterfall whose existence isnot yetknownto the broader community for mountain tourism. There is
very littleinformationrelated to the phenomenon of naturalbeautyin this Nusaniwe negeri. Meanwhile,
in Latuhalat negeri, thereare quite alotof touristobjects and relatively popular, including Namalatu
Beach, which ismanaged directly by the Maluku Provincial Tourism Office, Colin Beach and Santai Beach
are managed bythe private sector, as well as Sumber Jaya Beachand Tanjung Batu Konde Beach which
are uniqueand beautiful. However, there isno managementfrom any party. Seilale negerihasone beach
tourism, namely NamaBeach, which has notbeenmanaged yet (Umarellaetal 2021).

All tourismobjects havethe potential to undergo ecotourism development on the Nusaniwe
Peninsulain their planning and management (Angelkovaet al 2012;Amoako et al 2022). They are
considered far frombeing expected.Severallocations (spots) of neglected tourist objects even though
they havebeen identified. Someevenhavenot beenidentified, even thoughtheyhave very promising
panoramasfor exploration. The tourism potential on the island of Ambon, such as coastal tourism,
mountain tourismand historical tourism, is expected tobe adequately managedto be able to provide
economic valuein the form of increasing the income of the surroundingcommunity. Itcanbe a magnet
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for investors and income for the village governmentor negeri.Itimpliesthe economic growth of Maluku
Province ingeneraland Ambon City in particular.

The phenomenon described in the background of this research becomes interesting for
researchersto examine and ensure thattourism objects' potential, feasibility, and economic value in the
Nusaniwe Districtarea are appropriately managed. Thus, a clearpicture of the Nusaniwe Peninsula
Ecotourism Management in Ambon City, Maluku Province, will be obtained. The objectives to be
achieved in this article were (1) to identify potential tourism objects on the Nusaniwe Peninsula
comprehensively; and (2).Analyzing the economicvalue of Nusaniwe Peninsula tourism objects.

RESEARCHMETHOD

The development oflocal, regional, and national touristareasin a country is closely related to the
economic development of a region or a negeri. Alvarez-Sousa (2018) states that development is a
process, method, or actof developingsomething to be better,advanced, perfect and useful. Therefore, in
this case, tourism developmentis defined as a way to develop better destinations, tourist areas, and
tourist attractions and positively impactthe community, government, tourismindustry, and tourists.
Gradyin Nashihahetal (2021) statesthatthe criteria for tourism development mustalways involve the
local communityandbe able to providean advantage for thelocal community, not damage the socio-
culturalvalues of the community,and the number of visits to the touristattraction does not exceed the
social capacity so thatthenegativeimpact generated can be minimized. These criteria emphasi ze the
developmentof community-based tourism and sustainable tourism development.

The main thingsneeded for tourism development Budeanu (2005) include; First, development
from the supply side, namely destination developers in varioustourist destinations that complement
each otherand do not competeinternally. The development of the tourism industry isintended to
optimize forward and backward economic links that have competitive advantages and high
credibility. Second, marketdevelopment includesthe developmentofthe destination image, market
penetration and diversification to increase the attachment of traditional markets to
become repeatertourists and expand marketreachin the form of new market segments. Third, the
tourismindustry'sdevelopmentshould involve the organization, humanresources,and regulationsthat
handlethe management of tourism.Based on the conceptstated above, canbe founda common thread in
providing anoperational concept of tourism development. Seefigure1.
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Figure 1. Map of Ambon City Administrative Boundaries
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Source : BAPPEKOT Kota Ambon 2015

Law Number 10 of 2009 emphasizesthattourismis everything that has uniqueness,beauty and
value in the form of a diversity of natural, culturaland artificial wealth thatis the target or purpose of
tourist visits. A touristdestinationis a geographicalarealocated in one or moreadministrative areas in
which thereare touristattractions, publicfacilities, tourism facilities, accessibility and communities that
are interrelated and complement the realization of tourism. Lo & Janta (2020) suggests that the
attractiveness of a destinationis the mostimportant factorin invitingtouriststo visit it. Destinations that
can attracttouristsmustat leastmeetthe mainrequirements; namely, the destination must have whatis
called "something to see". Destinations musthave special attractionsthat tourists can see. Theymust also
have touristattractionsthat can be used as" entertainment" when peoplevisit them. Furthermore, the
destinationmust also have "somethingto do".Inaddition to many things thatcanbe seenand witnessed,
severalrecreational facilities or amusements and places or rides canbeused bytouristsfor activities such
as sports, arts and other activities that can make tourists feel at home and stay longer. Then, the
destinationmust also have "somethingto buy". In thatplace, there should be souvenirssuchaslocal folk
crafts that tourists can buy assouvenirs to takeback to their respective places.

Bhatta (2019) stated thatseveral components must beowned by atourist attraction, such as
attractions and tourist attractions which canbe defined based on naturaltourist attractions, cultural
tourist attractions and special interest tourist attractions. Various tourist attractions have a very
importantposition in terms of tourism products, especially to attract tourist visits to destinationssuch as
beautiful nature,charming regional culture, and performingarts.

Upadhaya etal.(2022) stated that Marinetourism isassociated with water sports activities,
especially in lakes, rivers, beaches,bays or openseas,suchas fishing sailing, and diving while doing
photoshoots, surfing competitions, and rowing. According to Gerungan & Chia (2020), marine tourismis
tourismandtheenvironmentbased on the marine attractivenessofan area dominated by waters and
marineareas. Carvache-Franco etal. (2021)argued that Marine tourismis anactivity to enjoy the beauty
and uniquenessofnaturaltourist attractions incoastaland marine areas near the coastand other
recreational activities thatsupportit. Tegar & Saut Gurning (2018) pointed out that marine tourism is a
tourismactivity thatutilizesthe potential of the marine natureas a tourist attractionas well as a place for
tourismactivitiesboth carried outabove the surfacein the sea areaand tourism that cannotbe separated
from the existence of its ecosystem whichis richin speciesdiversity of Marine biota.

Conceptofeconomicvaluation

The basic concept of valuation refersto the contribution of a commodity to achieve certain goals.
In ecology, a genehasa high value ifitcan contribute to the survival of theindividualwhohas the gene.
In ecological economics, value is for maximizing individual welfare and related to ecological
sustainabilityand distributional justice (Kish & Farley,2021). Economic valuationis an effortto provide
a quantitative value for goodsand servicesproduced by naturalresources and the environment, both
based on market and non-marketvalue. Resource economic valuation is an economic tool that uses
certainvaluation techniques to estimate the monetaryvalue of goods and services produced by natural
resources and the environment.

Understanding the concept of economic valuation enables policymakersto determine the effective
and efficientuse of natural resources and the environment. The application of economic valuation shows
the relationship between natural resource conservation and economic development. Therefore,
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economic valuation can bean importanttool in increasing publicawareness of the use and management
of naturalresources and the environment. According to the guideline for economic valuation of natural
resources and the environment (Kish & Farley, 2021), economic valuation is the imposition of a
monetary value on part or all of the potential of natural resources following the purpose of their
utilization. The economicvaluation of natural resourcesand the environmentis the total economic value
(total netvalue), the value of restoration of damage/ pollution and the prevention of pollution/damage.

Furthermore, according to Pearce and Turner (1990), there are fourapproachesin the use of WTP
and WTA that canbeused as guidelines for obtaining information from the public, namely: 1) WTP to
secure a benefit,showing how much value consumersarewilling to pay to improve environmental
quality. 2) WTA to forego a benefit, showing how much loss can be accepted if environmental
improvements are made.3) WTPto prevent aloss shows prevention efforts. Residents are given an
overview of the lossesdueto a dirtyenvironment. 4) WTA to tolerate a loss indicates the amount of loss
that can be prevented.

Accordingto Girard & Vecco (2021),thevalue of naturalresources isdistinguished by value based
on use (instrumentalvalue) and value withoutuse whichis intrinsically embedded innatural resource
assets (intrinsicvalue). Furthermore, based on its use, the economic value of a resource canbe grouped
intovalues based on use and indirectusevalues and option values.Meanwhile, non-use values can be
distinguished into existence values and bequest values. The total economic value (TEV) is obtained from
the sum ofthevaluebased on useandthevaluebased on indirectuse (Pearce & Turner, 1990).

Total Economic Value (TEV) can be written with the following mathematical equation:
TEV  =UV+NUV

uv = DUV + IUV + OV

NUV =EV+BV

TEV ~ =UV+NUV = (DUV +IUV +0V) + (EV + BV)

Where:

TEV = Total Economic Value

UV  =Use Values

NUV = Non Use Value

DUV = Direct Use Value

[UV  =Indirect Use Value

OV = Option Value

EV = Existence Value

BV  =BequestValue

The description of each concept of economic value is as follows:

1. Usevalueis obtained fromthe use of resources, nature and environment. According to (Liedtke
etal.,, 2014), use-valueis related to thevaluebecause someoneuses or hopes to use itin the
future.

2. Direct use values are calculated based on the contribution of natural resources and the
environmentin assistingthe current production and consumption processes (Pirmana et al.,
2021) The directusevalueincludes all-natural resourcesand environmental benefits estimated
directly from consumption and production through unitprices based on market mechanisms.
Direct usevaluerelates to outputsthatcan be directly consumed, for example, food, health, and
recreation.

3. Indirectusevaluesaredetermined bythebenefits derived from environmental services in
supporting the flow of production and consumption (Thornton, 2010). Indirect use-value is
obtained fromthe function of environmental services insupporting current production and
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consumption processes, for example, the value of variousecological functions on therecycling of
nutrients inthesoil. Thus,indirect use-valueis the functionalbenefitsof ecological processes
from ecological processes that continuously contribute to society and ecosystems. For example,
rice fieldresources arelarge enough to provide cleanairandrecreational areas with beautiful
views, control floods and erosion and provide groundwater sources for farmers and the
surrounding community.

4. Theoption valueis related to the choice of environmental use inthe future.The uncertainty of
future use is closely related to environmental supply, so option value is more defined as the
value of maintainingresources so thatthe option to use them is stillavailable for the future. The
value of choiceis the willingness of consumers to payfor assets thatare not used Ritaet al.
(2019) toavoidthe risk of not being ableto usethemin the future. Thus, the use-value of choice
includes the benefits of natural resources and the environment that are notexploited but stored
for future purposes.

5. Intrinsic or non-usevalueis the value given to naturalresourcesand the environment based on
their existence, eventhough they arenot consumeddirectly. The value given is difficult to
measure and analyze becauseit is based more on preferences fortheenvironment (related to
motives or benefactors) rather than directuse (Johnson etal, 2020).Intrinsic value is related to
the value of positive willingness to pay if someone does notintend to use it (Meixner & Katt,
2020), thenthe value is distinguished by existence and bequestvalues.

6. The existence has value because of the satisfaction of a person or community with the existence
of an asset,even thoughthe personconcerned has no desiretouseit.A person or community
gives the value of existence to natural resourcesand the environmentsolely as a form of concern
becauseit has provided aesthetic, spiritual and cultural benefits. Legacyvalues (bequestvalues)
relatetothewillingnessto paysocietyto protectenvironmental benefits for future generations.
Existence valuearisesbecause of satisfaction with theexistence of resources, even though
individuals do not wantto usethem. The concept of valuebased on use (use values) and non-use
values or intrinsic valueis necessaryto be understood as a guide for assessing or measuring
total economicvalue.

According to Sulistiyono (2007), there are stages of determining the economic value of nature
tourism.

1. Estimating the number of visitors from each area of origin of visitors (zone), based on
interviews with visitors.

Zi
Pl El—

XYi
Where:

Pi = Percentage of visitors from zone i
Zi =Number of visitors from zone i
¥ /Yi =Total number of visits in year i
2. Calculating the average travel cost, is the total amount of travel costs incurred during the
visit:
BPR=TR+D+KR+L
Where:
BPR = Average Travel Cost (Rp/person/day)
TR = Transportation Cost (Rp/person)
D =Documentation fee (Rp)
KR = Cost of Consumption During Recreation (Rp/person/day)
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L = OtherExpenses
3. Averagetravel cost of each zone.
Tci=XCi/Ni
Where:
Tci = Average travel cost per zone
XCi = Total travel costs in zone i
Ni = Total number of visitors from zone i
4. Calculatingthe degree of visits per 1000 residents of zone i

] Jki
Yi=—x1000
Jpi
Where:

Yi = Degree Visits / 1000 residents
Jki = Number of Visitors
Jpi = Total Population of Zone i

Determination of socio-economic factors that affect travel costs to the Nusaniwe
Peninsula can be tested using linear regression analysis as follows:

Y = a+ X

The next step is to estimate utility or willingness to pay using a mathematical equation,
namely:

U= Of f(@)dQ

Where:

U = Utility (willingnessto pay)

F(q) = Demand function

a = Highestcostincurred

o =lowest cost incurred

This research was carried outfor two months, namely, January and February 2018.The research

location is on the Nusaniwe Peninsula, Ambon City.Itinvolves several countriesas touristdestinations,
especially in Amahusu negeri, Nusaniwe negeri, and Latuhalat negeri, with the distribution of
respondentsin this sub-districtas described in table 1 and tabel 2 below.

Table 1. Sample of respondents each tourist

Tourist Object Location Number of Respondents Location
Batu Capeu Beach 7 Amahusu
Batu Lubang Beach 28 Amahusu
Waititei Beach 19 Amahusu
Pintu Kota 30 Nusaniwe
Velawatu 8 Nusaniwe
Santai Beach 30 Latuhalat
Namalatu Beach 30 Latuhalat
Sumber Jaya Beach 13 Latuhalat
Tanjung Batu Konde Beach 30 Latuhalat

Total 195
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Table 2. The number of respondents of negeri population of ecotourism object

Negeri Total
Amahusu Negeri 10
Nusaniwe Negeri 10
Latuhalat Negeri 10

The data collected inthis study were through observationsand interviews with visitors/tourists.
The essential tourist characteristics include Age, Gender, Education, Place of Residence, Purpose of Visit
and motivation for a visit. The selection of tourists was made by accidental sampling (respondents are
personnel who happenedtobemetat that time).

The data to estimate the equationis in the form of costsincurred during recreational trips, such as
round trip costs, consumption costs, documentation costs, and other costs as a form of expenditure
during recreational activities.

Data collection from the community wasby using a questionnaire accompanied by interviewsand
field observations. The information required was:

1. Identityand characteristicsof respondents, including; name,gender,age, last education, and
regional origin.
2. Community characteristics,
3. Communityrelations with ecotourismareas.
Secondary data concerning the characteristics of tourism objects include:
1. Location
The area of a touristattraction
Tourism potential
Accessibility of tourism
Recreational facilities.
Number of the population around tourism objects.
The amountofincome thatgoestothemanager

No s wN

RESULTS AND DISCUSSION

This section consists of theresults of research and howthey are discussed. The results obtained
from researchmustbe supported byadequate data. Theresults of the studymustbe the answers to the
problemandthe research objectivesstated earlierin the introduction.

Identification of Potential Nusaniwe peninsula tourism objects

Data from the Ambon City Tourism Office for tourist objects on the Nusaniwe peninsula, especially
for Amahusu negeri,Nusaniwe negeri,Seilale negeri,and Latuhalat negeriareas followstable 3:

Table 3. Existing tourist attractions on the Nusaniwe peninsula

Attractions
Location Name Type
Amahusu Negeri 1. AmahusuBeach Beach
2. Amahusu Marine park Marine Park
3. Batu CapeuBeach Beach
4. Batu Capeu Marine Park Marine Park Marine sports
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Attractions
Location Name Type
5. Darwin - Ambon Indigenous
6. Inauguration of King
Nusaniwe Negeri 1. Airlouw Beach - City Gate Beach
2. Erie Marine Park Marine Park Marine Park
3. Airlouw Marine Park Beach
4. Felawatu Beach Indigenous
5. Inauguration of King
Seilale Negeri 1. Seilale Marine Park Marine Park
Latuhalat Negeri 1. Namalatu Beach Beach
2. Collins Beach Beach
3. SantaiBeach Beach
4. Namalatu Marine Park Marine Park
5. Park Latuhalat Marine Park Marine Park
6. TanjungBatu Konde Marine Park *)
7. Inauguration of King Indigenous

Remarks: *) Not yet developed

Nature Tourismin Amahusu

The Amahusunegeriis one of five negeri in the Nusaniwe sub-district, Ambon city andislocated in
the center of the Nusaniwe sub-district. Thisareaislocated in coastal areasand hilly areas with a
distance to the capital city + 25 minutes and approximately 8 km. The totalarea of Amahusu negeri,with
its geographicallocation, is in the lowlandsand the coast,with analtitude of 120 meters abovesealevel,
with atotalareaof + 838.90ha.

Amahusu Negeri, or the so-called traditional village,is located in the west +, 8 km from the centre
of Ambon city. This negeri has existed since the XIII century and is led by the head of the negeri
Government (king), whois elected or appointed based on the descendants of the house of command. The
origin of the inhabitants of the Amahusu negeri,accordingto stories from generation to generation,
comes from theislandsof Seram, Java, Papua, and BandaNeira.

Tourismpotential ofbeach

Batu Capeu Beach (Batu Topi)

On the entrance to Amahusu negeri on the beach, a large rock makes this beach have its
characteristics: a rock resembling a typical Portuguese capeuor hat.On top of the rock, some plants
cover the capeu (hat).Stone models like this are rarely found elsewhere. Therefore, this beach is better
known as Batu Capeu beach. Batu Capeuis surrounded by coral sand beaches with panoramic views of
Ambon Bay. This beach has calm waves and clear seawater,and visitors can enjoya panoramic view of
the sunset on the sea off Tanjung Alang. There isa myth about the formation of the Capeu Stone. Once a
girl from Soyanegeri ran away from herhouse and had time to cross thisbeachby usinga horse. While
on the way, the hat the girl was wearing fell,but whenshewasaboutto pickitup, it turned into a stone.

The location of touristattraction is located opposite the Siwalima Museum. The accessibility of
thislocationis also veryeasy fromthecity center. You can use publictransportation to Amahusu and
Latuhalatfor Rp.3.500,- (Amahusu) and the priceis Rp. 5.000,- (Latuhalat). However, the supporting
infrastructure for this ODTW isinadequate.
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Batu Lubang

Anotherpotentialin Amahusu Negeriis Batu Lubang Beach.Itis located notfar from Batu Capeu
beach. Visitors can go directly to Batu Lubang beach by descending nearly 100 steps. This tourist
attractionhas undergone a few changes since the conflict ended in Ambon City, namely constructing
stairs to getto Batu Lubang beach, which Ambon City Tourism and Culture Office built. In addition to
offering a placeto swim, this touristattraction also has a unique Goa. Inaddition,just like Batu Capeu,
visitors canalso enjoy the beautiful sunset.

Visitors who wantto visitthis locationare onlycharged a cleaningfee of Rp. 5,000, - up to Rp.
10,000, - which canbedirectly givento the coastguard. Accessto this locationis alsothe same as Batu
Capeu beach,wherevisitors can use two-wheeled or four-wheeled vehicdes or publictransportation to
Amahusu or Latuhalat at Rp. 3.500, for Amahusuand Rp.5.000,- for Latuhalat.

Tourism atWaititei Beach or Tirta

Beach Waititei Beachis located next tothe Tirta Kencana Hotel and finishes the Darwin -
Ambon YachtRaceregatta activity inJuly, which isa collaboration betweenthe Ambon city government
and the Northern Territory (Darwin-Australia). Waititei Beachis also one of theplaces where the bay
party is held to welcome the birth of the city of Ambon in September, one of which is the manggurebe
boat thatstarts on this Waititei beach. Inaddition to the two events alwaysheld every year along this
beach, visitors willalso be spoiled with natural views in the afternoon, namely the sunset. A bridge made
of wood has been builtlikea pier where sailing ships from Darwin to Ambon can rest. However, local
people andvisitorscan also fish on the pier. This situation allows Waititeibeachto become one of the
attractions of specialinterest (ecotourism) where inaddition to enjoying the natural scenery with the
background of the Leihitu peninsula mountains,a place to swim,a place to exercisein the form of mini
soccer balls, culinary tourism and agrotourism, visitors can also fish on the Waititei beach.

Nusaniwe Negeri

Nusaniwe Negeri isalso oneof theIndigenous Negeriin Ambon City with some global beach
tourism potential and the potential for the community's cultural history that can be used as tourist
objects.

NaturalScenery

Beautiful scenery can be enjoyedin the areaof MountDua, with the touristlocation "Taman
LapangTreeCinta." Visitorswill immediately enjoy thebeauty of the BandaSeaand Nusaniwe Negeri,
Airlouwhamlet, Latuhalat Negeri,and Pintu KotaBeach. The wider community knows this tourist
attraction,bothby word of mouth and on social mediasuch as Instagram, Twitter,and Facebook. Visitors
will usually make this placetorest, sit, take photographs,and occasionallybecome a place of worship for
Christians.

This tourist attraction offers a calm and cool location, withpanoramic views of the Latuhalat
Negeri and Airlouw hamlet, the BandaSea, and the sunrise. Visitorsare only charged Rp. 2,000 - for
vehicle parking fees to enter this location. Accessto the Tree of Love location canalsouse two -wheeled
vehicles. Theownerof this Lapociland isthe Soplantila family. Next, visitors can go directly to the
location of MountDua to enjoy the beautiful natural scenery of Ambon Bay and the beautiful sunset.

FruitPotential (Agrotourism)
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Nusaniwe negeri has a very large fruit potential because most of the familiesin this negeri have
hamlets. The potential fruits owned by this negeri are coconut, rambutan, and durian. Most of the
production of these fruits isonly for consumptionthen, if there isexcess, itwill be sold. With the potential
owned in Nusaniwe negeri,it canbeused as a potential Agrotourismobjectthatcan increase people's
income.

The Coastal and Maritime Tourism Potential

Nusaniwe Negeri isalso famous for its world-famous touristobjects,Pintu Kota and Felawatu.
Then, a beautiful marine parkis used as a research location for foreign tourists.

Bethesda Beach/Bethesda Garden

One of the beach attractionsin Nusaniwe, whichis closeto the City Gate,is Bethesda Beach. This
location is still located in the Nusaniwe Negeri, Airlouw hamlet. This touristlocation isbetter known as
Bethesda Garden. Visitors can enjoy beautiful sea views from the huts or gazebos provided by the
managerand the beautiful sunrise. The facilities provided also consist of toilets, food stalls and buildings
that can beused for meetings or other official events,and a parkinglot. Entrance tickets to this locat ion
alsovary, namely for two-wheeled vehiclesRp. 5,000 and four-wheeled vehicles Rp. 10,000. From the
Bethesdabeachlocation, visitors can also go directly to the City Gatebuthave to pay Rp. 2,000 for an
entrance ticket to the Pintu Kotalocation. The Bethesda Beach tourist locationis managed by the Church,
namely the GPM Nusaniwe Airlouw Congregation. Access to thislocation canusetwo-wheeled or four-
wheeled vehicles for Rp.5,000.

Pintu Kota

This tourist areais one of the world's most popular tourist destinations. This location is directly
adjacent to BethesdaBeach. Itislocated in the Airlouw hamletand adjacent to thehamletof Seri Negeri
Urimesing. The Tumanserry familymanagesthis location. The door of this city isarock. Itisalarge do or
shaped like a door consisting of large stones. When the water recedes, visitors can walk to the middle of
the door.

Accordingto history,itistold thatthereis a well-located above the City Gate, namely the Sarani
Well. The purpose of this wellis thatifa ship is about to enter Ambon cityfor thefirst time, it mustbe
doused withwater from the well. Interestingly, Pintu Kota's visitors can enjoy the beautiful sunrise with
its nuances that canonlybe described when feltalone. Accordingto information obtained from visitors
to tourist sites who carry outsnorkelingactivities, another potential possessed by Pintu Kota is the
marine ecosystem, namely someattractive-lookingfish that can be foundata depthofabout 10 - 20m,
including Napoleon Wrasse,a type of protected reeffish, Jackfish, including a Surgeon,and a group
of Fusiliers and sharks around this location. Thereis also a natural underwater cave about 100 m wide;
300mlong

The Ambon City Government has builtseveralhuts, which are temporary resting places for
visitors,but their condition has been damaged. The facilities available atthis locationare food stalls buil t
by the manager. Visitorswho wantto stay overnight can directly contact the manager. Visitors can also
use two-wheeled or four-wheeled vehicles (private vehides) to getto thislocation. The entrance ticketis
also different,namely for two wheelsRp. 10,000, - while for fourwheels itis Rp.20,000, -

Felawatu Beach
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One ofthe privately managed beach tourist destinationsis Felawatu Beach. Itis a private beach
tourismobjectthatcan bereached by two wheels or four wheelsaboutthirty minutes from Amboncity.
The touristattraction offersa beach with a calmatmosphere and natural coolnessbecauseit blends with
the hills. This beachlocationis often used as a meeting place for seminars and evena garden party venue
for wedding parties.Inaddition, the attractionin thislocation is inthe form of fishing and swimming
sports. The existing facilities and infrastructure are quite complete. The only thing missing are
restaurants and souvenir shops. Currently, the conditionsarevery different because almost no more
visitors come.

Airlouw Marine

The marine parkaroundthe Airlouwhamletincludes a beautiful marine parkwith various reef
fish. Some attractive fish canbe found at about 10 - 20 m, includingvarious Napoleon wrasse, one of the
protected reeffish, Jackfish, Surgeon and Fusilliers, and sharks. Touristvisits to marine parksaround this
location are still minimal because the supporting facilities are notyetavailable.

Erie Marine Park

Park Erie marine parkislocated in Nusaniwe negeri, precisely opposite Nusaniwe Negeri, with its
position open to ocean currents from Ambon Bay. The touristattraction offered a very attractivemarine
parkatadepthofabout10m, whereyou will find various types of colourful reef fish.

Mountain Tourism

One ofthe locationsthatcan beused as a tourist attractionis Laponot waterfall. Indeed, there are
very few peoplewho knowitsexistence. Indeed, the waterfall inthislocation is not like a traditional
waterfall. However, the cliff wallsare filled with moss, makingthis location a little different. The source of
water consumed by the community isthe Laponot waterfall. This location offers adventure tourism.
Accesstothislocation isonly about 20 minutes from the highway.

LatuhalatNegeri

Latuhalat Negerialso has the charm of beach tourismandcultural history tourism thatis not
inferiorto Amahusu Negeriand Nusaniwe Negeri.

Coastal and Marine Tourism

Santai Beach

Santai Beachis located on the southern coastof Tanjung Nusaniwe. Thisbeachis an ideal natural
tourist attraction for swimming, water sports, and sunbathing. This tourist location is managed
personallyby Hendro Hidayat Saputra. The main attraction of thistouris the white sand with a rocky
beach. Thefacilities available atthis location are quite complete, but these facilitieslook outdated due to
alackof maintenance.

Visitors canusetwo-wheeled and four-wheeled vehiclesabout 20-30 minutes from the city center
toreach thislocation. The entrance ticket isonly Rp. 2,500 for visitorswho come, both usingtwo wheels
and four wheels. The advantage of thislocationis thatit provides life insurance for visitors.
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Namalatu Beach

Like Santai Beach, Namalatu Beachis alsolocated on the southern coast of Tanjung Nusaniwe,
with varioustouristattractions on offer. They are starting frombeach tourism and marinetourism. The
ODTW offered is the sameas Pantai Santai,namely swimming, water sports,and sunbathing. Visitors
who visit this location can use four-wheeled or two-wheeled vehicleswith adistance of 15 km with a
travel time of 25-30 minutes from the city center. Thislocation has experienced verygood management
since the Maluku Provincial Tourism Office handledit. Thefacilitiesavailableare also quite complete,
consisting of trash cans, toilets, simple restaurants,andlodging.

Visitors canalso rent snorkelingequipmentto seeunderwaterlife. Snorkeling isusuallythe most
interesting for tourists fromabroad.Inaddition, visitors can walk on the expanse of coral when the water
recedesto see a variety of ornamental fish that are so beautiful and colorful. Several types of fish found
are Nudybranc, Signal Goby, Anemone, Frog Fish, Clown Fish, and many more.

The entry ticketsare Rp.3000 for two-wheeled vehiclesand Rp.5000for four wheels. For the
visitors themselves, the entry tickets are Rp.2000 for children and Rp. 3000 for adults. Then, thereis also
aticket for food vendors and kiosk tenantsRp. 2,500, and a ticket for usingrinse wateris Rp. 1000. One
of the historical relics of ancient parents,namely Batu Bicara, is used untilnow during the Inauguration
of the King of Latuhalat Negeri. However, the management did not make an inscription about the
historicalheritagesite.

Collins Beach

Collins Beach isone ofthebeacheslocated in Latuhalat Negeri. The Touristattraction offered is
the same asSantai Beachand Namalatu Beach, namely swimming, water sports,sunbathing, and when
the water is low, visitors canwalk on thereefto see various types of reefs fish.In contrast to Santai Beach
and Namalatu, Collins Beach isone of theresorts consisting of small cottages that offer beautiful beaches
in Ambon city. Therefore, visitors, especially foreigntourists, often take advantage of the facilities
availablein this area. Inaddition, Collins Beach isusuallyused for weddingreceptionsand meetings, and
discussions.

Sumber JayaBeach

Sumber]JayaBeachis adjacentto Tanjung Batu Konde Beach. Thisbeach also has a swimming
pool with good water circulationbecauseit isdirectly from the seawater. This beach used to have huts
around the swimming pool. However, because thereis no management, everything hasbeen damaged.
What remainsis onlythe swimmingpool. Visitors cometo this location only to enjoy the beauty of the
beach, which is veryshadyand cool. Inaddition, the touristattraction offered atthis beach is swimming,
enjoyingthe coolness of a calm and shadybeach, and beingable walkingalong thep ool slope to enjoy
types of reeffish.

Tanjung Batu Konde Beach

TanjungBatuKonde Beachislocated atthefarend of Latuhalat Negeri.Ifthe tideislow, visitors
can walkalongthe reefalongthe coast tolookatthe Banda Sea and Tanjung Alang. The attraction offered
is alittledifferent, namely fishing and enjoying the sea viewin the afternoon and low tide. In addition,
visitors will enjoy the sunseton the western horizon intheafternoon and when the wateris receding,
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There areonly a fewhutson thebeach. Visitor facilities such astoilets are not available here.
Visitors areonlycharged Rp. 5000 for maintenance costs inthe form ofenvironmental cleanliness to
enter thislocation.

Namalatu Marine Park, Latuhalat

Namalatu marine park and Latuhalat marine parkarelocatedinthe southern partofthe Laitimur
Peninsula, together with Santai Beach, Collins Beach, and NamalatuBeach. This marine park is very
beautiful, with various ornamental fish and coralreefs. The potentials of the Namalatu and Latuhalat
marine parks are the Nudybranc, Siganl Goby, Anemone, Frog Fish, and Clown Fish.

Based on dataobtained from the field, information was obtained thatvisitors who use this marine
parkare foreign tourists,and usually, this snorkelingactivityis notonly carried outin the Namalatu and
Latuhalatmarine parks butalsointhe Airlouwand Erie marine parks.

Community Cultural History Tourism

The tourism potential of the Nusaniwe peninsula,apartfromnatural tourism, is also a cultural
history tour of the community. [t cannotbe separated fromthe countries on the peninsula, which is
customary lands.

Amahusu Negeri

Residents AmahusuNegeriis a friendly and religiousnegeri withan almost entirely Christian
population. The communityin Amahusu Negeristillupholdspre-existing cultural values. One of the
cultural customs thatarestill preserved to thisday isthe procession of theinauguration of the king of the
Amahusu negeri. Then, the community believed several historical places tobeplaces that still mustbe
maintained and preserved because theyare related to the origin of the negeriand theclans(Fam)in the
area. Amahusunegeri canalso be used as a potential culturaland historical touristattraction.

The Hasu Well and the Sago Tree

[tis said thatthe captain of Soa Nusaand histwo dogs walked to monitor or checktheboundaries
of the land. When theyarrived at the borderbetween Amahusu and Urmessing, the two dogs of captain
Soa Nusa were hungry and thirsty. Therefore, the captain gavea signal to his two dogs to dig a pond (a
hole). Then, a springappeared there. Meanwhile, the sago tree came fromtherest ofthe food supplies
belonging to captain SoaNusain the form of sago which turnedinto a sago tree plantandis still standing
tall today.

When the 2013 natural disaster occurred in Amahusu negeri, this sago tree was lost and no longer
exists.However, withoutrealizingit, this sago tree grew back,and untilnow, it hasreached + 1 meter in
height This welland sago tree is located between theborder of Urimesing and Amahusu around Mt.
Nona. The existence of thesewellsand sago treescan beused as tourism potential. Apartfrom enjoying
the natural scenery of Ambon city from Mount Nona, visitors willalso see up close the existence of sago
trees and Hasuwellsas a form of community historical heritage.

Stone Tables in the Old Land
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Relics and megalithic traditions are a special sign of an Old Land. One of the main ones is
the dolmen (table stones),whicharealmostevenly distributed throughout the Old Land.Oneofthem is
in Amahusu Negeri.Batu Tableis located in the Old Negeriandis in thehamletof one of the families in
the Amahusu Negeri. According to sources who provided information, itwastold thatthis large stone-
shaped tablewasa place of gathering and worship for the elderly inancienttimes.

Suppose the dolmen (table stone) is fenced and givenan inscription to explain. In thatcase, it can
be used as a cultural-historical heritage of the communitythatshouldbe preserved, and the restused as
aspecial interest touristattraction.

TouristAttractions (King's Inauguration) with Parang, Salawaku, and Tahuri (Skin Bia /
Big Bean)

The procession of the Inauguration of the King in Amahusu Negeristill useslocal customs. These
weapons of wararestored in the old house of the Mainake familyand areapproximately 600 years old.
Judging from these hundreds of years of war tools,they canbe usedas historical relics that must be
preserved.

Negeri of Latuhalat

Talking Stone (Batu Bicara)

Stone islocated inside Namalatubeach. Accordingto sourceswho providedinformation, it was
told thatthis location used to bea meeting place for the ancestors in Latuhalat Negeri to tie a promise
between the Risakotta, Tuhusula, and Leasa clansusing blood thatthere would be no anotherbloodbath
in Papala Negeri (the name Latuhalat in the past) and this location is used as a part of the King's
Inauguration processionin Latuhalat negeriuntil now. Theattraction of this locationis alargerock that
hasbeen renovated into a small building separated from the beach.

Bamboo

This baduribamboois, atfirstglance, only anold bamboo clump. However, thisplantgivesa sign
tothe people in Latuhalat Negeri, especially to the Risakotta, Tuhusula, and Leasaclans. This plant will
breakandsound veryloud and can beheard byall peoplein the village of Waimahu. Whenthe bamboo
breaks and makesa sound,one of the Risakotta, Tuhusula, or Leasa clanswill die.It happenedhundreds
of yearsagoand isa signuntilnow.

This plantislocated in Waimahu Hamlet, behind Waimahu Christian Elementary Schools 1 and 2.
There isnospecial treatment for this plant. Therefore, if this plant is given a fenceandan inscription to
explainthisplant, itmay becomea cultural, historical touristattraction for thecommunity that canbe
preserved.

Laor HarvestCulture

One of the unique customs existing in Latuhalat Negeriisthe Laor harvest habit, or the local
community's languageis the Laor timba (seaworm (Lycde Oele)), whichis carried outonceayear. This
custom is likea people's party, where atthe time of the emergence of Laor, the whole community, from
children to adults, will go downto the beach to harvest the Laor. This custom has been done for years.
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This cultureis notonly followed by people in Latuhalat Negeri, butby people outside Latuhalat
Negeri. This custom of timba Laor has become one of the importantevents in Ambon city inthe context
of the year of tourism (mangente Ambon) and was carried outin April 2015. Therefore, this culture can
be developed through promotion as one of the seasonal tourism agendas every year.

Characteristics of Visitors for Tourism

Objects Coastal tourism objects on the Nusaniwe peninsula, especiallyfor Amahusu, Nusaniwe,
and Latuhalat negeri are one of the tourism potentials in Ambon city and have become a special
attraction for tourists, both from withinand outside the negeri. During this research, visitors who
became researchrespondentswere visitors who lived in the Ambon city area. Meanwhile, the wider
community has notknown other tourist objects such asagrotourism and historical and cultural tourism,
sothere areminimal or almost no visitors who can be taken as respondents.

The characteristics of visitors will affect the development of ecotourismand the demand for the
ecotourism market. This influence is the relationship between tourism needs and the economic capacity
of visitors. In general, visitorswho dominate visitsto the Nusaniwe peninsula are youngpeopleranging
from 17-35 years with a high school education level (SMA) and an average monthly income of Rp.
500,000 - Rp. 1,000,000.Characteristics of visitorswill be explained based on nine touristsite swith the
following characteristics of visitors or respondents:

Age of respondents

Ageisclosely related to the physical ability of respondents to visitand their produ ctivity. Age is
alsoafactor thatcan determine a person'smindsetin determining the types of goods and services to be
consumed, including the decision to allocate partofhis income to visittouristattractions. Therefore, age
indirectly will also affect visits to tourist objects on the Nusaniwe peninsula.

This study obtained information that productive age, whichranges from17to35years, ismore
dominant inenjoyingtourism. Goel etal.(2022) states that the productiveage group makes the most
travel trips. This productive group requiresrecreation, especially to refresh and relieve fatigue every day.
Respondentsaged 17-35yearsamounted to 154 respondents or about79%. Meanwhile, for the age
range of 36-55years, thereare41 people or about 21%. Iftherespondent wereidentified according to
gender inNineresearch locations, malesamounted to 113 people or 58%,andwomenamounted to 82
people or 42%. Work affects social statusand decision-making. Likewise, inselecting tourist sites, one's
job will influence choosingtourism. Ifidentified according to work, the number of visitorswho work as
entrepreneursis 36 peopleor 18%, civilservants are 22 people or 11%, students are 95%or 49%, and
other workerssuch as drivers, traders, and motorcycletaxisare42 peopleor 22%. Therefore, it can be
explained thatthe visitors or respondentswho dominate thelevel of visitsare students.

The educationlevel of tourist attraction visitors who were successfullymetand interviewed was
identified ashaving junior high school educationas manyas 3 people or 2% who were continuing their
education inseniorhigh school. Meanwhile, 131 senior high school graduates, or 67%, continued to the
college level. There are also 30 Diploma graduatesor 15%and 31 bachelor graduates or 16%. This
conditionis related to the paradigm of modern and educated urban society that hasa high enough
relationship to the natural attraction asa medium to reduce fatiguelevels from daily activities (Ecker et
al, 2022).
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EconomicValue of Nusaniwe Peninsula Tourism Objects

In determining the economicvalue of tourism, itcanbe based on the travel costapproach, namely,
the amount of money spent during tourist visits to the Nusaniwe peninsula. These costsinclude round-
trip transportation costs, consumption costs, documentation fees, and others (including entrance
tickets).

Accordingto Parketal. (2020),travel costs can bebased on costs largely determined by each
visitor's costs from each area of originbecause theamount of the portion is different. Therefore, the
classification of visitors is based on the region of originand the costof the visitor's tourist trap in the
tourist attractionarea on the Nusaniwe peninsula. Onthe observation of visitors who arelocal tourists,
the classification of theregion can be divided into several regions of origin from various regionsan d sub-
districtsaround the city of Ambon, whichis divided into theareasof Passo, Lateri, Galala, Kudamati,
Benteng, Kayu Putih, Poka, ManggaDua, Air Salobar, Amahusu,and Latuhalat.

This discussion will discuss the economicvalue of tourismat eachtourist attraction located in
each negerion the Nusaniwe peninsula. There are CapeuStone, Batu Lubang and Waititei Beach in
Amahusu Negeri.Also, there are Pintu Kotaand Felawatu Beach attractions in Nusaniwe negeri. Then,
there are the Santai Beach, Namalatu Beach, Sumber Jaya Beach, and Tanjung Batu Konde Beach
attractions inthe Nusaniwe and Latuhalat Negeri. Visitorswho live closeto natural attractions will pay
lower transportation costs than those farther away. The type of transportation used will al so be
influenced (Papatheodorou,2021).

A zoning systembased on thearea of originwascarriedout to project the economic value of
natural tourism using the travel cost method approach,assuming thatvisitorsfrom the same zone would
incur the same transportation costs. The furtheraway someone lives who come to take advantage of
recreational facilities,the more visitorsspend on travel costs thanthosewholive nearthe object. Thus,
those closertogether and whosetravel costsarelower will experience a greater consumer surplus.

Meanwhile, thisstudy's componentsof travel costsarethe costs incurred by visitorsto arrive and
returnfrom the tourist attraction. Thetravel costsinclude transportation costs, consumption costs, and
other costs consisting of additional costs such as entrance tickets and the use of facilities on site.

The operational stepsin determiningthe demand for capital are asfollows: The first step is to
estimatethe number of visitsper 1000 inhabitants from each particular area of origin. Thenext stepis to
calculatethe cost of travel from a certain zone of origin. Furthermore, nature tourism's economic value is
determined by the characteristics of visitors that affect the level of visitsbased on travel costs, distance,
income, and the average number of people visitingperyear.

Quantitative analysiswith multiple regression capitalis usedtodetermine the effect of travel
costs, distance, income, and average personvisitsperyear.The regression resultsbetween the number
of visits (Y) and the independent variable produceavisit request model, which is then used as an
equation to generate consumer surplus-value.

The EconomicValue of Batu Capeu Beach Tourism

The regression results between the number of visits (Y) with the freevariable of travel costs (X)
resultedin a visitdemand model, thenthe modelwasused as an equation to produce a consumer
surplus value. The equation can beseen inthe equationbelow:

Y =3.089+ 0.00007029 X

Furthermore, thisequation is used to generate consumersurplus value as economic value. To

generate consumer surplusvalue perindividual peryear, the upper bounded integral of Rp. 25,000
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(other costs)is used asPland thelowestcostis Rp. 5,000,- (transportation costs) as P°. Meanwhile, to
calculatethevalue of consumer surplus, the following equation was used:

25.000
f (3,089+ 0,00007029p)dp
5.000

The calculationresults showthatthe consumersurplus value per individual per yearis Rp.
138,358.69,179,- per individual per onevisit. Visitors who come to the Batu CapeuBeach location are 2
visitors per visit, while the regional economic value isobtained by multiplying the value of the consumer
surplus by the average annual visit. The economic value is IDR 50,362,494, - per year. Visitors
encountered at thisTourist Attraction came fromthree different zones, namely Kudamati, Bentas
(Benteng),and Air Salobar. The Batu Capeu beach tourist locationhasnotbeenmanaged yet based on
real conditions. Therefore, this areathathastourism potential seemsneglected. Moreover, there are
illegallodgingsthatcan relatively affecttourist visits. The total economicvaluethathasbeen projected
on the touristattraction of Batu Capeubeachisin the range of Rp. 50,000,000,- peryear. These results
can be used as inputfor the regions, the private sector,and self-help for the developmentof the intended
touristattraction.

The EconomicValue of Batu Lubang Beach Tourism

The resultofa simple regression model between theindependentvariable (X), the cost of travel to
the dependentvariable (Y),and the number of visits obtain an equation to producea consumer surplus
value. Itcanbe seenin the equation: Y =4.263 - 0.00005987

Furthermore, thisequation generates consumer surplusvalueas economic value. A bounded
integralis used with the top or highestvalue of Rp.35,000,- (consumption costs) as P1and the lowest
cost of Rp.5,000,- (consumption costs and others) as P? To generate consumer surplus value per
individual peryear.Meanwhile, to calculate the value of consumersurplus, the following equation is
used:

35.000
f (4,263— 0,00005987p)dp
5

.000
Based on the calculation results, the consumersurplusvalue perindividual peryearis Rp.56,046,

- or Rp. 9,341 per individual per onevisit. Visitors who come to the Batu LubangBeachlocation are an
average of 6 visitorspervisit. Meanwhile, the regional economic value is obtained by multiplying the
consumer surplus value against the average annual visit so that the total economic value is IDR
81,602,976 per year. Visitorsto this touristarea come from five differentzones,namely Passo, Lateri,
Kudamati, Bentas (Fort), and Air Salobar.

Batu Lubang tourist location has the management not yet structured. According to the
observations of researchersat thistouristlocation,thereis no determination of ODTW entrance feesin
the form of admission tickets or proof of visitfiles. When visitors visit this place, a guard acts as a site
cleanerwholives around the locationin question. This guard willaskfor a voluntary entry fee from
visitors,and visitors will pay according to their willingness and desire.

With the calculation of the total economicvalueas described previouslyand with an estimated
value thatcan be obtained asan annual profitof eighty million rupiahs, this touristattraction is feasible
todevelop its management with the addition of basic facilities such as toilets, trash bins or a hut or
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gazebo for resting places. Moreover, Batu Lubang beach is very strategic for sunset panorama
connoisseurswho will also be pampered with the artistic caves that characterize thislocation, and if in
the future, a restaurant concept with naturalnuances can be designed, it will increase the economicvalue
of this tourist attraction.

The Economic Value of Waititei Beach Tourism

The regression results between the number of visits (Y) and the independent variable travel
costs (X) producea visitdemand model asan equation to produ ce a consumer surplus-value, namely: Y =
3.452-0.00004869

Furthermore, this value generates consumer surplus value as an economic value from the
equation. The upper-bounded integral of Rp 25,000- (other costs) is used as P1,and thelowestcostis Rp
10,000 - (othercosts) as PO to generate consumer surplus value per individual per year. Meanwhile, to
calculatethevalue of consumer surplus, the following equationis used:

25.000
f (3,452 — 0,00004869p)dp
10.000

Based on the calculation results, the consumer surplus value per individual per year is Rp.
26,217.750r Rp.4,369.63 perindividual per one visit. Visitorswho come to the Waititei Beach location
are an average of 4 visitors per visit. The regional economic value is obtained by multiplying the
consumer surplus valueby the average annual visit. Therefore, the total economic value of the Waititei
beachis Rp.25,903,137- per year. Visitorsencountered during this research came from five different
zones, namely Kudamati, Benteng, Air Salobar, Latuhalat,and Galala. Waititei Beach offers a variety of
tourist activitiesthat can satisfyits visitors,suchas a placeto swim,a placetofish, or a place to relax,
enjoyinga panoramic view of the sunsetand the beautiful Ambon bay. Moreover, this beach isa place for
international activities,namely the finishing place for shippingshipsoriginating from Darwin, Australia.
Also, the Waititei beach is a location for the Ambon Bay Party celebrations inthe form of the Manggurebe
Boat (boat rowing competition). In the future, Waititei Beach visitors expectthedevelopment of basic
facilitiessuchas toiletsand trash cans,and add openseats on the edge of the beach.

The Economic Value of Pintu Kota Beach

The consumer surplusvalue obtained is accordingto a simple regression of the X variable or
travel costs on the Y variable or the number of visits. [tresults inan equationmodel that can be seen as
follows: Y=3.661-0.00004158

Furthermore, the equationis used to generate consumer surplusvalueas a reference for thetotal
economic value of Pintu Kotabeach. Theupper-bounded integral of IDR 35,000 (consumption costs) is
used asP1, andthelowestcostisIDR 10,000 (transportationcostsand others) as PO To produce the
consumer surplus value per individual peryear. Meanwhile, the following equationis used to calculate
the value of consumer surplus:

35.000
f (3,661 — 0,00004158p)dp
10.000

From the calculationresults,the consumer surplus value per individual per yearis Rp.44,747.50
or Rp.7,457.92 - perindividual per one visit. Visitors who come to this Pintu Kota Beach location are an
average of 4 visitorspervisit. Thearea'seconomic valueis obtained by multiplying the value of the
consumer surplus by theaverage annual visitso thatthetotal economic valueis Rp. 69,806,100 peryear.
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Visitors encountered at this touristattraction are classified according to sevenzones: Kudamati,
Poka, Benteng, Galala, Passo, Air Salobar, and Amahusu. The managementof Pintu Kota is quite good,
although itis stillmanaged independently by the group, in this case, the family thatownstheland where
this touristlocation islocated. Accordingto information from the management, the management has a
loan from thebank to renovate and construct various supporting facilities for tourismactivities on the
Pintu Kotabeach. The construction of severalinns proves itas a placetorestand evena place tostay for
visitors if visitors wantto enjoy the nightaura of the Pintu Kota accompanied by the beautiful moonlight.

The addition of various supporting facilities for tourism activities on Pintu Kota beach will
certainlyaddto the economic value of this place. The estimated total economicvalueby the numerical
approachmethod isin the range of sixty-nine million rupiahsperyear.Then, it is very feasible to be
further developedin the future, especiallywhen Pintu Kotahasa natural coral phenomenonin the form
of a Pintu (door) as its name implies and is wellknown at the globallevel.

EconomicValue of Felawatu Beach

A simple regression model to calculate the visitdemand function at the Felawatubeachlocation,
asdescribed,obtainan equationto produce consumersurplus value. The equation can be seen as
follows: Y=1.230+ 0.00002655

This equation is used to generate consumer surplus value as economic value. The highest
boundedintegral of Rp 28.000- (consumption costs) is usedas P1,and the lowest cost is Rp. 10,000
(other costs)as POto produce the consumersurplusvalueper individual per year. Meanwhile, the
following equationis used to calculate the value of consumer surplus:

28.000
f (1,230+ 0,00002655p)dp
1

0.000
From the calculationresults,the consumer surplus value per individual per yearis Rp.70.210.20

or Rp.35.105.10 perindividual per one visit. Visitorswho cometo the location of Felawatu Beach are an
average of 2 visitorspervisit, and the economicvalue of the areais obtained by multiplyingthe value of
consumer surplus by theaverage visit each year,so thata total economic valueof Rp.29,207,443,- per
year is obtained.

The classification of visitors to thistourist attraction was found in five different zones,
namely 2 people from Kudamati, 2 people from Benteng, 2 people from Passo, 1 personfrom Waihaong,
and 1 personfrom Talake.According to information from the managerandthe community around the
Felawatu tourist site, generally, the visitors' activities at this tourist location are mostly meeting,
celebrating, or worshipingactivities. This informationis also corroborated by direct observations of
researchers, where Felawatu tourism entrance is often closed. This touristattraction will be opened if
there are visitorswho havemadea reservation inadvance.

The Economic Value of Santai Beach

The equation formula, according to the results of a simpleregressioncarried out between the
independent variable (X) the costoftravelto the dependentvariable (Y) thenumber of visits,canbe seen
in the following equation: Y=3.430-0.00004170

The above equation determinesthe value of consumer surplusas economicvalue. The upper-
boundedintegral of IDR 35,000 (consumption costs) isused as P1,and the lowest costis IDR 9,600 (other
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costs) as P9 to produce the consumer surplus value per individual peryear.Meanwhile, tocalculate the
value of consumer surplus, the followingequation isused:

35.000
J- (3,430— 0,00004170p)dp
9.600

The calculationresults showthatthe consumersurplus value per individual per yearis Rp.
38,837.500r Rp.9,709.38 perindividual per one visit. Visitorswho come to this Santai Beach location are
an average of 4 visitors per visit. The regional economicvalueis obtained by multiplying the consumer
surplus valueby theaverage annual visitand obtaining a total economic valueof Rp.60,586.500, - per
year.

The area of origin for visitorswho visit this Santai Beach touristattraction is the Mangga Dua
area, Kudamati area, Passo area, Benteng area, Air Salobararea, Galala area, and Poka, and Kayu Putih
area. Thisrelaxingtourist attraction offers many tourist activities, starting from swimming supported by
awave barrier, sunbathing on white sand, snorkeling, relaxing with a wide blue oceanlandscapedinner,
and ifthereisadesireto spendthenight,severallodging rooms havebeen provided with a range of
prices.Rp.200,000,- up to Rp. 500.000,-

The Economic Value of Namalatu Beach

Simple regression analysisapplied between the dependentvariable, the number of visits (Y),
and the independentvariable travel costs (X) resultedin a visitdemandmodel. Then, the model was
used as an equation to producea consumer surplus value. The equation canbe seenin the equation: Y =
6.099 - 0.00004164.

Furthermore, thisequation generates consumer surplusvalueas economicvalue. An integral is
used withan upperlimitof Rp to generate consumer surplus value per individual per year. 25,000, -
(consumption costs) as P1 and the lowest cost of Rp.7,000,- (other costs) as P0.Meanwhile, to calculate
the value of consumer surplus, the following equation is used:

25.000
f (6,099 + 0,00004164p)dp
7.000

The calculation results show that the consumer surplus value per individual per year is
Rp.85,797.36 or Rp. 28,599.12 per individual per onevisit. Visitors who come to thelocation of Namalatu
Beach arean average of 3 visitors pervisit. Meanwhile, the regional economic value is obtained by
multiplying the consumer surplusvalue by the average annual visit. Therefore, the economicvalue of Rp.
133,843,881is obtained peryear.

The zones of origin of visitors found inthis ODTW are classified into nine differentzones, namely
Lateri, Galala,Kudamati, Benteng, Gunung N ona, Talake, Batu Gantung, Air Salobar and Mangga Dua. The
offer of touristactivities available on Namalatu Beachis similar to tourist sites on Santai Beach. The
difference between these two touristsites ison themanagement side. The Namalatu Beach tourist
location is managed directly by the Maluku Provincial Tourism Office with the community's helparound
thelocation, whilethe SantaiBeach touristlocation is managed privately.

Supporting facilities for tourismactivities on thisbeachis considered quite satisfying for visitors.
[tisjustamatter ofhow thereis an upgraded or updated improvement of the supporting facilities. The
total economicvalue obtained inthis study canbe used as a reference for touristattraction managers to
add various modern tourism supportingfacilities. It will certainly stimulate or encourage a significant
increasein total economic value.
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The EconomicValue of Sumber Jaya Beach

The regression results between the travel cost variable (X) and the number of visits variable (Y)
have resulted ina visitrequestmodel describedin Appendix 1.8. Thenthe model isusedasanequation
toproduce a consumer surplus value. Theequation canbe seenin the equation below: Y =-0.362 +
0.00003478

Furthermore, thisequation generates consumer surplusvalueas economicvalue. An integral is
used withan upperlimitof Rp to produce the consumer surplus value per individual per year. 25,000,-
(consumption costs) as P! and a lower cost limit of Rp. 10,000, - (other costs) as P°. Meanwhile, to
calculatethevalue of consumer surplus, the following equationis used:

25.000
f (—0,362 + 0,00003478p)dp
10.000

From the calculationresults,the consumer surplus value per individual per yearis Rp.12,545.50
or Rp. 6,272.75 perindividual perone visit. Visitors who come to the location of Sumber Jaya Beach are
an average of 2 visitors per visit. The regional economicvalueis obtained by multiplying the consumer
surplus valueby the average annual visit. Therefore, the economicvalue obtained is Rp.8,480,758 - per
year.

Visitors found at thislocation and canbeused as researchrespondentsaredivided into six
zones: Kudamati, Amahusu, Air Salobar, Wainitu, Waihaong, and Mangga Dua. Accordingto theresults of
interviews obtained, in general, visitors to thislocation carry out swimming tourismactivities because
they are supported byartificial seawater poolssurrounded by seawater,photography activities, and
fishing activities, because there areboats thatcanbe rented for Rp. 10,000, - one-time use.

EconomicValue of Tanjung Batu Konde Beach

The regression results between the variable number of visits (Y) and the variable cost of travel
(X) produce a visit demand model. Then, the model is used as an equation to produce a consumer
surplus value. The equation can beseen intheequationbelow: Y =5.953 + 0.000
Furthermore, thisequation was used to generate consumer surplusvalueas an economic value.
The upper-bounded integral of Rp.25,000- (consumption costs) isused as Ptand the lowest cost is
Rp.10,000- (other costs) as P? to produce the consumer surplus value per individual per year.
Meanwhile, to calculate the value of consumer surplus, the following equation is used:

25.000
f (5,935 + 0,000p)dp
10.000

The calculationresults showthatthe consumersurplus value per individual per yearis Rp.
208,355,-or Rp.41,671-perindividual per one visit. Visitorswho come to the Tanjung Batu Konde Beach
location are anaverage of 5 visitors pervisit. Theregional economic valueis obtained by multiplyingthe
consumersurplus valueby theaverageannual visit. Therefore, the economicvalueof Rp 352,033,800
peryear is obtained.

Visitors metwhen thisresearch was conducted at the Tanjung Batu Konde touristlocation,
divided into several zones, namely Kudamati, Amahusu, Air Salobar, Galala, Poka, and Benteng.
Respondentswho are visitorsto this touristlocation inform their purpose of traveling to this place: enjoy
the natural beauty, enjoy sunsets,relax, fish,and more. However, atthis touristlocation, visitors cannot
do swimming activities. [tis notsupportedbecausetheecological structure of the beach is filled with
sharp corals.
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Traveling to Tanjung Batu Konde or another name Tanjung Latuhalat offersdifferent tastes and
tastes for tourismlovers who are looking for tranquility accompanied by coolness. Itis due to the natural
nuancesoffered at the location. Itis different from othertourist spots. Atthis location, the option to swim
isnot possible,sothe presence of crowded, bustling, congested, and full-view conditionsis also relatively
almost non-existent. Travelingto a tourist attractionis one of the contemporary tourism options, namely
atour thatcan release boredom after the body, mind,and soulhave worked hard by sitting under the
shady palm treesand accompanied by coconutwater to quench the thirst. Consequently, comfort is a
guarantee thatvisitorswill enjoy it.If the visitors wantto feel the sincere gust of thewest wind, having
little guts to stand on the edge of the rock, precisely on themythicalrock of Batu Konde, spread their
hands wide, close their eyes,and turn their faces towards the sky.Thevisitors will feel and enjoy this
object. Tanjung Batu Konde also offers historical tourism, classified as cultural tourism. Historical tours
can be found atthis location, namely the history of Konde stonesand thehistory of giant footprints. In
order tobe clearerand more accurate, storiescan only beobtained from residents or the people of
Latuhalat Negeri.

The offers of touristattraction objectsand the structure of natural functions in Tanjung Batu
Konde are verysupportive for managingthis touristlocation so that it can be more developed. The
managementoftourist attractions in this location has notdevelopedand is well structured because
supporting facilities look dulland not well maintained. [turgently needs to be addressed. The proje ction
of the total economic value obtained based on theresults of calculations on the willingness of visitors to
spend at thistouristlocationis greaterthan inother tourist locations. The total economic value obtained
from the Tanjung Batu Konde locationis three hundred and fifty million rupiahs,soit is very important.
[tisvery feasible if the locationbecomes a priority for developingtourism potential in Ambon City.

The summaryof the regression resultsbetween the number of visits variable (Y) and the travel
costvariable (X) of the entire research objectlocation to producea visit demandmodel, which will be
used as an equationto generate consumer surplusvalues canbe seenin the table 4 below.

Table 4. Regression Equations

Location A B

Batu Capeu 3,089 0,00007029
Batu Lubang 4,263 -0,00005987
Pantai Waititei 3,452 -0,00004869
Pintu Kota 3,661 -0,00004158
Felawatu 1,230 0,00002655
Pantai Santai 3,430 -0,00004170
Pantai Namalatu 6,099 -0,00004164
Sumber Jaya -0,362 0,00003478
Tanjung Batu Konde 5,953 0,000

The data on the calculation of consumer surplus that was obtained from The Total Economic
Value of each touristattraction on the Nusaniwe Peninsula.Forclarity,ithasbeen summarized in the
following table 5.

Table 5. Consumer Surplus And Total Economic Value Of Each Beach Tourism

Tourist Location Consumer Surplus (Rp) The Total Economic Value (Rp)
Pantai Batu Capeu 138.358,50 50.362.494,00
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Pantai Batu Lubang 56.046,00 81.602.976,00
Pantai Waititei 26.217,75 25.903.137,00
Pantai Pintu Kota 44.747,50 69.806.100,00
Pantai Felawatu 70.210,20 29.207.443,00
Pantai Santai 38.837,50 60.586.500,00
Pantai Namalatu 85.797,36 133.843.881,60
Pantai Sumber Jaya 12.545,50 8.480.758,00

Pantai Tanjung Batu Konde 208.355,00 352.033.800,00

The summaryofthe data above explains that the highest Consumer Surplus Value is in Tanjung
Batu Konde Beach, whichis Rp.208,355.00. Based on the data obtained, itturns out that the furthest
visitors came from Poka. It indicates that visitorsto remote locations are willing to pay more to getto this
tourist attractionlocation.In addition, thelow entrance fee and the offer of comfort and beauty of tourist
sites can be the main trigger for visitors to want to come to this location. In line with the opinion
conveyed by Samuelson and Nordhaus in Susilowati (1990) that consumer surplus reflects the benefits
derivedfrombeingabletobuyallunitsof goods atalower pricelevel. Likewise, Fahridin (2001 ) concept,
with high consumer surplus costs, managers can set or increase entrance ticketrates.Therefore, these
costs can be used to meet the needsofthe ODTW.

In additionto thehigh Consumer Surplus Value at Tanjung Batu Konde Beach, it turnsout that this
tourist attractionis also ableto provide a high Total EconomicValue compared to other touristlocations
where thisresearchwascarried out which isRp.352,033,800.00. Followingthe descriptiondescribedin
section 5.3.8 regardingthe economic value of the Tanjung Batu Konde beach, it is necessary to take these
tourist attraction developmentplans seriously inthe future. Development planning can be carried outby
the government, private sector, or inthe form of self-help groups.

Social and Economic Relationship of Peninsular Communities with Tourist Object
Locations

Characteristics of Respondents on the Nusaniwe Peninsula

Communityrespondents' characteristics observed consisted of age, education level,income, and
some dependentsin the family. These characteristics are directly related to tourismactivities and their
influence on tourismactivities. The age distribution is more dominant at 17 -35 years or 70% of the total
number of selected communityrespondents. According to Rahman etal,, (2020), the agefactoris a factor
thatinfluencesa person's attitude towards existingsocial activities. Thosefromthe upper-middle age
group (17-55years) with stronger moral attachmentto values and normstend to participate more than
those from otherage groups. Followingthe conditions in the field, the number of people who participate
in the use of tourist attractions is higher than the age above 55 years.

The educationlevel of community respondents directlyrelated to ecotourism locations on the
Nusaniwe peninsula is at the level of high school education as many as 18 respondents or 60%.
Accordingtoresearch by Fenanlampiretal. (2021),the lowlevel of educationhascaused people to not
compete in channeling their expertise outside the region and try their luck in various activities.
Therefore, itwill rely on the fate of its regional resources. Meanwhile,based on the results inthefield, it
was found thata person's level of education did notaffect a person'sparticipationin the use of tourist
attractions toincreasethe family'seconomicincome.
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Income canalso influencea person in carrying outtheireconomicactivities.Itmeans thatif the
level ofincome obtained from the tourist attractionlocationis high, itwill affect public participation in
the location of the tourist attraction itself. Work also influences a person to participate in the
managementof ecotourismareas. Accordingto the study results,it was found that 19 respondents, or
63% of the people in tourist attraction locations, were actively involved in carrying out economic
activities as entrepreneurs.

The sample of community respondents in this study was taken as many as 30 respondents
divided proportionally into three main locations, namely 10 respondents for Amahusu negeri, 10
respondentsfor Nusaniwe Negeri,and 10respondents for Latuhalatnegeri.The details related to the
characteristics of community respondents atthe researchlocation canbe seenin the table 6 below

Table 6. Characteristics of Respondents In The Nusaniwe Peninsula Community

Parameter Criteria Total Percentage (%)

a.17 - 35 years 21 70
Age b.36-55 years 7 23
c.> 56 years 2 7

a. elementary school - -
. b. junior high school 4 13
Education C. ]senior hizh school 18 60
d. College school 8 27

a. civil servants 1 3
Occupation b. Entrepreneur 19 63
c. Others 10 33

Community Perceptions

Accordingtotheresults of interviews about the developmentofecotourism potential in the
Nusaniwe peninsula, public perceptionsneedtobe shaped in terms of area utilization adapted to
ecotourism principlesso that people can benefit the continuation. Because people on the Nusaniwe
peninsula also take advantage of tourist attraction for economic improvement. Regarding public
perception, this research isdivided into three parts,namely:

1. Perceptionofknowledge related to touristattraction; People's perceptions according to age,
education and occupationlevels canbe described, thatmostpeople already know the tourism
potentials thatexiston the Nusaniwe peninsula includingnature tourism,community cultural
history tourismandseasonal tourism.

2. Perceptions related to people's attitudes; The people of the Nusaniwe peninsula are very
supportive and pay great attention to developing the tourism potential of the Nusaniwe
peninsula. This is because the Nusaniwe peninsula, especially the Amahusu negeri, the
Nusaniwe negeri, the Seilale negeri, and the Latuhalatngeriarerich intourism potential, both
natural tourismand cultural historytourism, which shouldbedeveloped so that they do not
disappearovertime. Therefore,theimprovement of the conceptof people's thinkingin general
hasbeguntobeappliedin ordertobeable to maintain attitudes and behaviorsthatare able to
create safe, comfortable, and conducive conditions for visitors who wantto come for tours.

3. Perceptions related to public opinion; The development of ecotourism on the Nusaniwe
peninsulaalso involves the community ina participatory manner in the utilization of ODTW
locations. This is evidenced by various forms of community involvement in the form of
transportation services, food stalls, tour guides (diving) and rental facilities, which are carried
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outtoincreasepeople's income. Thisexplains that public opinionbased on three criteria (age,

education and occupation) supports the development of ecotourism on the Nusaniwe peninsula.

Thus, ifthe peninsulaareais developed as ecotourism, more tourists willcome to visit, it will

alsoincreasepeople'sincome bynot neglectingthe preservation ofthe natural environment

(ecology).

Local communities as anintegral part of the areahave the potential to participate, both as subjects
directly related to the developmentof tourist objectsand as objects of cultural attraction, whichis one of
the motivations of tourists to visit tourist objects. According to Sumahadi (1998), community
participationin ecotourismas one of theactivities of sustainable use of natural resources islargely
determined by the extent to which the level of economic benefits that can be directly felt by the
community, especially around ecotourism areas.

Ecotourismis a tourismactivity thatis ableto increase the financial capacity of conservation
areas as a capital for conservation activities, increase job opportunities for communities around
ecotourism areas,andincrease publicawareness of theimportance of nature conservation efforts. The
participationshownby the people on the Nusaniwe peninsula isin the form of energy participation, as
well as community activity shownin the use of tourist attraction.

CONCLUSION

Based on theresults of the analysis and discussionin the previous chapter, itcan be concluded as
follows: 1) Tourism potential on the Nusaniwe Peninsulais divided into two.Somehave been identified,
and some have notbeenidentified, namely for the Am ahusu negeriwith the potential for beach tourism,
namely Batu Capeu Batu Lubang Beach, Waititei Beach, and White Sand Beach. The community also has
historicaland cultural tourism potential, namelythe Hasu Well, Dolmen (Batumeja), and historical
heritage objects in Parang, Salawaku, and Tahuri (skin/big beans),which are 600 years old.Inaddition to
this potential, the potential for agrotourism can bedeveloped. The Nusaniwe negeri has agrotourism
potential. The natural tourism potentialsare Pintu Kota Beach, Felawatu Beach, BethesdaBeach,andthe
natural panoramaof Mount Dua, Lapoci, and Laponot Waterfall. Seilale negeri has tourism potential of
Seilalemarine park. The last negeri is theland of Latuhalat with tourism potential of Santai Beach,
Namalatu Beach, Sumber]JayaBeach and Tanjung Batu Konde Beach. Meanwhile, seasonal tourismis the
Harvest Laor culture. Furthermore, there is also the community's historical and cultural tourism
potential, namely Batubicaraand the Baduri Bamboo Clump. 2) The highest consumer surplus value was
at Tanjung Batu Konde Beach, whichwas Rp. 208.355.00,and thelowest was at Sumber Jaya Beach,
which was Rp.12,545.50. The highesttotal economicvalue is in Tanjung Batu Konde, which is Rp.
352,033,800.00, and thelowestis also on Sumber]aya Beach, whichis Rp. 8,480,758.00. 3) In general,
the Nusaniwe Peninsula visitorsare dominated by youngpeople with ages ranging from 17-35 years,
dominated by the male genderaccording to the concept ofidentity and adventure, with an average
education level of high school.

The conclusionsthathavebeendescribed give risetoseveral suggestions as follows: 1) The
overall potential of tourist objectionin the Nusaniwe Peninsulais an invaluable asset. Therefore, thereis
a need for coordination between stakeholders for conservation and utilization to improve the
community's economyandtheregion. 2) The highest total economicvalueison Tanjung Batu Konde
Beach. Consequently, itis highly expected that the attention of the governmentand the private sector for
the developmentofthis touristattraction, such as the addition of toilets/bathrooms, gazebos,or others.
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The lowest total economic value is at Sumber Jaya Beach. The natural tourism potential offered by this
beach isvery promisingbecauseitissupported by the availability of a seawater swimmingpool.Forthis
reason, itis hoped thatthe owner will carry out maintenanceand add several supporting facilities such
as parkinglotsandrepairing entrances and toiletsso that they canbe re-operated. Itis hoped that the
governmentor the private sector willadd facilities, such as providing a playground to attract tourists
from all walks of life who visit ODTW on the Nusaniwe Peninsula.
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